UPSWING.  One  good  way  to  create  an  upswing  in  canned  food  sales  is 
to  go  after  the  big  soda  fountain  business.  Soda  fountains  can  use  canned 
foods  for  salads,  canned  foods  for  soups,  canned  foods  for  sandwiches. 
To  help  sell  more  canned  foods  to  this  really  worth-while  market, 
American  Can  Company  advertises  the  advantages  of  canned  foods  to 
soda  fountaineers.  It’s  one  of  our  canned  food  promotion  campaigns. 


^  AMERICAN  CAN  COMPANY^ 

2  3  0  PARK  AVENUE,  NEW  YORK,  N.  Y. 
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COMPLETE—  >■ 
INSTALLS  IN 
ANY  CAN  ^ 
LINE. 


THE  FMC 

UNIVERSAL  CAN  WASHER 

Inverts  the  cans  and  washes  them  with  both  water 
and  steam.  Gets  rid  of  all  the  dust,  dirt,  bacteria  and 
other  impurities  that  collect  in  cans  during  shipping 
and  storage  and  turns  them  out  scrupulously  clean 
and  sterile.  Will  not  jam,  dent  nor  injure  cans  in  any 
way.  Capacity  200  cans  or  more  per  minute.  Adjust¬ 
able  for  all  sizes  from  2"  to  iV*"  diameter.  2"  to  TV'z*' 
height. 

SEND  FOR  SPECIAL  CIRCULAR 

Valuable  information  on  can  washing  will  be  sent  on 
request — also  full  description  of  this  efficient,  econom¬ 
ical  washer. 

Modern  Canning  Equipment  for  All  Food  Products 


IHPRl 


(Sprague-Sells  Division) 

HOOPESTON,  ILLINOIS  < 

SEND  THE  COUPON  / 

FOOD  MACHINERY  CORPORATION  ^^d-soi-t 

(Sprague-Sells  Division)  HOOPESTON,  ILL. 

Please  send 

□  Full  details  of  FMC  Universal  Can  Washer. 

□  Your  complete  General  Catalog. 


A  NECESSITY  FOR  BETTER  PACKS 
OF  PEAS  OR  LIMA  BEANS 
AT  GREATER  PROFITS 

They  thresh  peas  more  thoroughly 
out  of  the  vines  and  reduee  breakage 
during  the  hulling  process.  They  im¬ 
prove  the  quality  of  the  pack  because 
the  peas  saved  are  the  most  tender  ones 
that  are  in  the  pods,  and  because  they 
very  efficiently  thresh  young  and  tender 
peas. 

The  reasons  for  these  large  and 
important  savings  are  due  to  many 
exclusive  features. 


CLEAN  CANS 


.  .  .  ARE  ESSENTIAL 


Progressive  canners 
are  discarding  old 
methods  of  washing 
and  are  getting  their 
cans  cleaner  by  using 
modern,  scientific, 
speed  machines.  Thus, 
they  maintain  quality 
and  cut  down  operat¬ 
ing  costs. 


WITH  COVER 
REMOVED 
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ACTION  NEEDED 


CANNED  FOODS  ARE  “PREFERRED”  IN  DEFENSE-BUT 

This  season's  experience  tells  you  it  is  difficult  to  obtain  mach¬ 
inery  and  supplies  necessary  to  produce  your  packs. 

Be  Sure  of  Delivery  of  machinery  and  materials  needed  to  pre¬ 
serve  our  food  supply. 


1st.  Determine  your  requirements  for  this  and 
next  season. 

2nd.  Tell  O.P.M.*  what  you  need — must  have 
— to  produce  your  packs. 

3rd.  Place  your  orders  for  machinery  and 
supplies  at  the  earliest  possible  time.  It 
takes  time  to  produce  them  and  your 
machinery  or  supply  house  must  hold 
your  orders  to  get  priority  release  on 
materials  to  fill  them. 


Right  now,  when  plant  operations  emphasize  weaknesses  in 
production  lines  and  other  needs,  is  the  time  to  determine  your 
requirements  for  this  and  next  season  and  to  place  your  orders. 
O.P.M.*  must  know  your  needs  to  release  materials  to  fill  them. 

ACT  NOW!  DON'T  DELAY!  Or  you  may  go  without. 

*  Office  of  Production  Management,  5314  Social  Security  Bldg.,  Washington,  D.  C. 
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CONTINENTAL  CAN  COMPANY 


OFFICES  AND  PLANTS  IN  ALL  PRINCIPAL  CITIES 


“how  much  brine  should  I  use?*’ 
asked  Holbrook.  Brine,  of  course,  was  im¬ 
portant  for  sterilization  of  the  com.  They 
gave  him  the  proper  formula.  Now  they 
were  really  getting  somewhere. 


OUR  MEN  soon  solved  the  first 
of  the  “three  ear’*  problems.  They 
showed  the  banner  the  correct  length 
of  ear  to  pack  for  the  can  being  used. 
Now  for  the  second  problem. 


A*  A  CALL  TO  CONTINENTAL  quickly 
brought  an  expert  from  the  Research  Dept, 
and  an  engineer  to  Mr.  Holbrook’s  plant. 
They  helped  plan  a  suitable  layout  and 
helped  put  up  the  all-important  first  pack. 


This  case  is  typical  of 
hundreds  of  canning 
problems  solved  every  year 
by  Continental.  Have  you 
any  problems?  Just  call  us  in. 


•The  facts  of  this  story  are  taken 
from  an  actual  case  history  in  our 
files.  Names  are  necessarily  fictitious. 


O  •  all  “THREE  EAR”  WORRIES 
ended  when  next  our  men  showed 
him  which  ear  was  at  best  matur¬ 
ity  for  com  on  the  cob  packing. 
Now  Mr.  Holbrook  has  no  ears  to 
worry  about.  The  ears  went 

to  market — as  sales  are  proving. 


THE  CANNING  TRADE  •  August  18,  1941 


TUIC  ^  A  klkllkl/^  TDAnC  the  business  journauof  the 

I  nt  I  CANNING  AND  ALLIED  INDUSTRIES 

Published  Every  Monday  Since  1878  •  ARTHUR  I.  JUDGE,  Editor  •  VOLUME  64,  NUMBER  3 


EDITORIALS 


CANNERS’  PRIORITIES — As  canners  you  have 
noted  with  more  or  less  interest  that  your  sup¬ 
ply  men — can  makers,  box  makers,  machinery 
men  and  the  others — are  in  a  dither  over  the  inability 
to  get  the  needed  raw  materials  to  supply  you.  Most 
of  you  have  taken  this  as  merely  an  interesting  hap¬ 
pening,  but  it  is  more  than  that,  and  even  though  you 
are  now  busy  over  your  kettles  with  the  season’s  packs, 
you  had  better  wake  up  and  begin  to  realize  that  all 
these  priorities  (permits  to  obtain  the  materials  from 
which  the  canners’  supplies  are  produced)  are  solely 
and  entirely  depend  upon  the  canners!  The  Govern¬ 
ment  intends  to  protect  and  to  enlarge  wherever  pos¬ 
sible  the  production  of  canned  foods;  and  the  Govern¬ 
ment  knows  that  to  keep  this  steady  supply  of  these 
all  important  foods  running  the  canners  must  have 
cans,  boxes  and  the  machinery  and  other  supplies 
necessary  to  such  production. 

The  crux  of  the  whole  situation,  then,  is  the  canner 
and  his  requirements,  whether  they  be  an  isolated  but 
necessary  pack  that  may  be  completed  in  a  week  or 
two,  or  those  year-around  packs  which  keep  the  can¬ 
neries  running  every  day  in  the  year — fruits,  vege¬ 
tables,  meats,  milk,  juices  and  kindred  products.  0PM 
has  an  eager  ear  for  all  wants  of  the  canners,  and  will 
bend  every  effort  to  supply  them,  to  the  end,  as  we 
have  said,  of  keeping  a  steady,  and  full  supply  of  canned 
foods  rolling  out  of  their  plants.  It  therefore  devolves 
upon  every  single  canner  in  the  business,  large  and 
mall,  to  make  known  his  wants — to  speak  for  them, 
ind  what  is  more  to  ask  for  them  as  far  ahead  as  pos- 
ible.  Your  can  man,  your  supply  man,  your  broker 
r  your  banker  cannot  do  this  for  you ;  the  request  for 
'lese  7ieeded  supplies  must  come  from  the  canners! 
nd  the  request  should  cover  every  possible  want :  the 
imber  of  and  the  size  and  kind  of  cans  you  will  re- 
lire  to  complete  your  present  pack,  or  for  other  packs 
tended,  and  in  the  case  of  the  year-round  canner  the 
imber  of  cans  required  monthly,  regularly.  The 
me  with  boxes,  labels  and  all  the  supplies  used  in 
e  pack;  and  then  your  needs  for  new  or  renewed 
achinery,  repairs  and  replacements  in  all  their  multi- 
icity,  especially  where  these  call  for  the  use  of  steel, 
uminum  and  other  such  scarce  products. 


The  Government  wants  to  buy  its  year’s  supply  of 
canned  foods  now,  under  definite,  future  contract,  so 
as  to  assure  itself  the  needed  goods,  a  wise  procedure 
in  the  matter  of  seasonable  crops,  since  otherwise  it 
would  most  certainly  find  the  cupboard  bare  by  the  first 
of  the  year,  under  the  present  heavy  consumer  demand, 
and  it  must  feed  its  boys  for  practically  a  whole  year 
ahead,  before  the  next  canning  season  rolls  around. 
Canners  have  been  urged  from  every  quarter  to  ten¬ 
der  these  goods,  and  we  sincerely  hope  they  are  doing 
so,  as  this  would  look  so  much  better  than  forcing  the 
Government  to  commandeer  the  supplies,  which  it  must 
have.  There  are  those  who  say  that  commandeering 
is  the  only  way  the  Government  will  get  them.  We 
do  not  like  that,  and  don’t  believe  it  is  a  fair  charge 
against  the  canners.  But  here,  again,  it  becomes  a 
personal  matter  with  every  canner,  and  there  must 
not  be  any  absentees.  The  Government  has  the  power 
to  shut  down  on  all  shipments  of  canned  foods  of  every 
kind,  until  they  have  gotten  their  requirements,  but 
they  do  not  want  to  do  that.  The  salmon  canners,  you 
recall,  voluntarily  withheld  all  shipments  until  the  en¬ 
tire  picture  could  be  seen,  and  the  Government’s  wants 
filled.  That  is  so  much  better. 

But  let’s  not  get  off  this  priorities  requirement.  You 
must  make  known  your  wants  to  the  0PM,  in  detail, 
and  as  far  ahead  as  possible.  This  has  been  made  easy 
and  assured  at  the  Washington  end  through  Mr.  John 
L.  Baxter,  himself  a  canner,  but  the  industry’s  adviser 
to  0PM,  and  ready  to  take  care  of  you  in  the  orderly 
manner  outlined.  Give  immediate  attention  to  this 
matter  if  you  do  not  wish  to  find  yourself  without  cans, 
boxes  or  other  materials  which  you  may  be  using  freely 
now.  We  are  told  that  the  canners  are  not  responding. 
Well,  if  you  are  left  high  and  dry,  without  the  means 
of  packing  more  canned  foods,  blame  no  one  but  your¬ 
self,  and  that  goes  clear  through  the  1942  season !  You 
see,  you  are  the  “Contractors”,  supply  men  are  merely 
the  “Subcontractors”  to  the  canners.  These  sub-con¬ 
tractors  cannot  get  the  metals  and  requirements  form¬ 
erly  needed  to  keep  you  going,  but  they  can  get  them 
for  your  orders  and  will  willingly  fill  your  orders,  now 
and  from  now  on,  to  keep  that  supply  of  canned  foods 
rolling. 
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Let’s  put  it  another  way,  your  usual  supply  men  are 
now  merely  your  agents,  ready  and  willing,  but  subject 
to  your  orders.  But  service  to  you  will  depend  upon 
whether  or  not  you  have  made  application  to  0PM  for 
the  materials  and  supplies  needed  to  produce  canned 
foods,  (application  to  the  Government),  through  Mr. 
Baxter  who  acts  as  contact  man  between  our  industry 
and  the  Government,  or  through  Mr.  Douglas  C.  Mac- 
Keachie,  who  acts  in  the  same  position.  Address  either 
at  The  Office  of  Production  Management  (O.  P.  M.) 
5314  Social  Security  Bldg.,  Washington  D.  C. 

A  HINT — Under  these  conditions  the  supply  men  to 
this  industry  are  sitting  pretty,  but  they  will  make  a 
grave  mistake  if  they  think  these  orders  will  be  drop¬ 
ped  into  their  laps.  Competition  is  and  will  be  as  keen 
as  ever.  Government  men,  whether  of  0PM  or  any 
other  branch,  dare  not  recommend  any  machine  or  any 
supply  over  any  other.  Therefore  your  wants  as  made 
known  to  0PM  will  be  more  carefully  guarded  than 
even  in  your  own  office  or  home. 

During  the  first  great  world  war  you  supply  men 
who  are  still  in  the  game,  did  not  sit  down  and  wait 
for  the  orders  to  fall  into  your  lap.  You  knew  your 
own  representatives  could  not  cover  the  width  and 
breadth  of  the  canning  industry,  even  if  the  cost  to  do 
so  were  not  prohibitive;  and  you  knew  these  repre¬ 
sentatives  could  be  better  and  more  profitably  em¬ 
ployed. 

What  you  did  then,  and  what  you  should  do  now, 
for  every  material  and  supply  for  factory,  office,  yard 
or  grower,  was  and  is  to  invite  attention  to  your  ability 
to  supply  canners  regularly  and  economically.  Pride 
in  the  thought  that  “everybody  knows  me,”  and  will 
beat  a  track  to  my  door,  can  cost  you  heavily.  “Out 
of  sight,  out  of  mind”  had  rather  be  your  motto,  if  you 
are  wise.  You  will  never  insult  old  customers  by  ad¬ 
vertising  each  one  of  your  machines;  by  telling  the 
fact  that  you  supply  cans  from  plants  judiciously 
placed  to  care  for  their  wants ;  that  your  ability  to  pro¬ 
duce  labels  in  any  quantities  and  of  the  quality  desired 
comes  from  the  excellent  facilities  in  your  plant  or 
plants;  that  if  they  need  can-tongs  you  are  ready  to 
supply  them  etc.,  etc.  In  other  words  this  is  not  the 
time  for  any  forward  looking,  far  sighted  supply  source 
to  draw  in  its  horns,  comfortable  in  the  belief  that  they 
will  have  all  the  orders  they  want.  Just  the  contrary, 
many  new  supply  firms  will  seek  this  industry  for  the 
first  time  because  of  its  preferred  position  as  a  food 
supply  source,  because  orders  here  will  be  continuous 
and  uninterrupted.  As  an  instance,  auto  manufacture 
may  be  halted,  but  if  they  build  such  trucks  as  are 
used  by  the  thousands  in  connection  with  canning 
(moving  crops  from  fields  to  canneries,  and  canned 


foods  from  factory  to  market)  or  if  they  build  tractors 
needed  to  cultivate  the  added  acreages  of  food  crops 
they  will  see  a  new  avenue  of  effort,  and  they  will  seek 
this  business.  And  so  all  down  the  line  from  office 
supplies  to  can-tongs,  as  we  have  mentioned.  Some 
principals  might,  to  their  own  advantage,  drop  this 
hint  to  their  advertising  agents. 

Canned  foods  are  in  the  limelight,  and  make  no  mis¬ 
take — you  regular  and  special  supply  sources — you  will 
find  more  and  more  new  firms  trying  to  horn  in  on  the 
good  thing  you  have  had  all  these  years. 

What  could  be  a  better  testimonial  than  that  your 
order  book  is  filled?  Tell  the  industry  that,  if  such 
is  the  case  and  you  are  out  of  the  market,  with  the 
hint  to  get  in  the  orders  early  for  next  season,  and  with 
the  house  that  is  so  popular.  Get  in  before  the  books 
are  closed  again — just  that  way — because  after  all  you 
want  to  keep  business  going :  “After  this  hurly  burly’s 
done,  and  the  battle’s  lost  and  won.”  But  principally 
because  you — as  supply  men — can  operate  only  on 
orders  in  hand  from  canners ! 

Advertise  more  largely,  more  consistently,  more  reg¬ 
ularly — when  it  costs  so  little  to  seek  business  in  this 
greatest  of  all  industries,  the  production  of  canned 
foods. 

GULF  SHRIMP  PRICES 

New  Orleans,  La.,  August  12,  1941. 

We  are  pleased  to  quote,  subject  to  our  confirmation, 
for  prompt  shipment  when  packed,  as  follows: 


NEW  FALL  PACK  SHRIMP 
GOVERNMENT  INSPECTED 

No.  1  Broken  . $1.30  Doz. 

No.  1  Small  .  1.40  “ 

No.  1  Medium  .  1.50  “ 

No.  1  Large,  25  under .  1.60  “ 

No.  1  Jumbo,  18  under  .  1.75  “ 

No.  1  Jumbo,  cleaned .  2.25  “ 

FANCY  SHRIMP  IN  GLASS 

48  214  oz.  Medium . $1.25  Doz. 

24  4  oz.  Medium  .  1.75  “ 

24  6  oz.  Large .  2.25  “ 

24  6  oz.  Large,  cleaned .  2.75  “ 

NEW  PACK  OYSTERS 

48,3(4  oz.  Standards . $1.35  Doz. 

48  4  oz.  Standards .  1.40  “ 

48/5  oz.  Standards  (also  24s) .  1.45  “ 

24/10  oz.  Standards .  2.90  “ 

F.  0.  B.  NEW  ORLEANS,  Usual  terms. 


Packing  of  shrimp  will  start  this  week,  and  we  can 
make  prompt  shipment  of  all  grades  except  JUMBO 
which  will  not  be  available  until  September.  We  an¬ 
ticipate  a  very  heavy  demand  for  new  pack  shrimp 
for  at  least  several  weeks,  and  orders  will  be  shipped 
in  rotation  as  received.  We  suggest  that  you  let  us 
have  your  orders  as  quickly  as  possible.- 

L.  C.  MAYS  COMPANY,  INC. 
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History  Tells  You:  Don't  Neglect  "The  Sticks" 

by  "BETTER  PROFITS" 

Special  Correspondent  of  “The  Canning  Trade” 


T’S  dog-  days  now,  the  world’s  aflame  and  tempers  are 
short.  Worst  of  all,  some  of  us  are  always  apt  to 
take  the  easiest  way  even  if  a  longer  route  would  get 
us  home  more  safely  Meaning  that  already  we  see 
signs  here  and  there  that  representatives  of  canners, 
as  well  as  other  manufacturers,  are  taking  a  wee  mite 
of  advantage  of  the  grand  seller’s  markets  which  con¬ 
front  us  daily.  It’s  only  human  to  crack  back  when 
you  can  at  some  buyer  who  has  been  causing  you  to 
cool  your  heels  in  the  anteroom  of  his  office  while  your 
time  might  have  been  spent  more  profitably  elsewhere. 
But  beware !  It’s  a  long  road  that  has  no  turning  and 
almost  before  you  know  it,  conditions  may  change  and 
then  you’ll  need  all  the  friendships  you  can  muster  and 
then  some  in  order  to  do  properly  a  full,  successful 
day’s  selling.  Let’s  check  ourselves  now,  this  minute, 
in  order  that  we  may  be  certain  we  have  not  trans¬ 
gressed  in  this  regard.  After  all,  you  can  catch  a  lot 
more  flies  with  bait  they  like  than  you  can  with  some 
nasty  mess.  You  can  also  create  more  lasting  friend¬ 
ships  by  being  yourself  when  the  going  is  tough  for 
the  buyer  than  you  can  by  telling  all  and  sundry  just 
how  bad  conditions  are  as  far  as  your  inability  to  get 
goods  for  them  is  concerned. 

This  article  started  out  as  a  schoolmaster’s  lecture. 
But  enough  of  that,  our  real  purpose  in  writing  it  is 
to  call  your  attention  to  an  article  in  the  current 
(August)  issue  of  The  Nation’s  Bminess.  In  it  the 
author  has  taken  pains  to  point  out  that  all  sellers 
have  been  doing  a  splendid  job  in  forgetting  the  mar¬ 
kets  of  ten  thousand  population  and  less,  while  cen¬ 
tering  merchandising  efforts  on  those  of  one  hundred 
thousand  and  over.  If  it’s  possible  for  you  to  do  so, 
get  this  magazine,  if  it  is  not  in  your  office,  and  read 
and  re-read  this  article  on  selling  to  “The  Sticks.”  My 
acquaintance  among  canners  is  wide  but  I  know  of 
none  who  cannot  benefit  from  such  a  course.  Even 
in  normal  times  we  are  all  too  prone  to  stay  on  the 
smooth  boulevards  of  merchandising  and  avoid  the  de¬ 
tours  where  interesting  business  scenery  is  bound  to 
be  found.  Let’s  look  at  the  record. 

Like  many  another  knight  of  the  Ford  coupe  and 
"he  sample  case  I  traveled  the  country  in  1931-32  and 
velcomed  the  advent  into  the  field  of  food  distributors 
f  a  large  operator  here  and  there  who  gave  promise 
f  having  money  enough  to  discount  fairly  large  bills, 
nd  the  merchandising  ability  to  move  goods  profitably 
vhen  some  thought  that  business  would  never  return 
)  normal.  How  we  thrilled  when  a  super  market  own- 
i’  ordered  the  first  car  lot  of  goods  we  had  sold  dur- 
ig  the  first  of  the  season,  and  how  we  all  felt  that  if 
nough  of  these  larger  outlets  might  be  established 
’  e  would  all  be  sitting  pretty  as  long  as  we  enjoyed 
heir  favor.  It  was  not  long,  however,  until  we  met 
he  hard  boiled  buyer  who  knew  all  too  well  of  the 


strength  of  his  position  and  who  smilingly  told  us  he 
would  gladly  order  a  car  of  our  goods  if  we  would 
ship  him  a  car  without  charge  as  well.  Right  then 
and  there  we  realized  that  the  larger  operator  was 
often  the  worst  brow-beater  on  the  route,  and  that  even 
though  we  welcomed  the  business  we  could  get  from 
them  on  our  regular  terms  that  we  would  have  to  fight 
to  retain  any  command  over  our  sales  policies  and 
plans  for  the  future. 

The  situation  is  much  worse  today.  Now  the  larger 
operators  are  well  entrenched,  they  have  splendid  finan¬ 
cial  backing  and  are  well  established  from  the  stand¬ 
point  of  consumer  acceptance.  And  are  they  fighting 
for  stocks?  I’ll  say  they  are!  And  many  find  it  hard 
to  refuse  their  requests  for  one  hundred  per  cent  de¬ 
livery  on  orders  placed  for  shipment  when  packed  or 
before  an  early  date  in  the  fall.  Not  all  of  us  are  roll¬ 
ing  in  money  as  yet.  We  all  have  bankers  to  consider 
and  notes  to  be  met.  Under  such  conditions,  who  will 
be  the  wiser  if  we  sell  our  available  stocks  to  a  few 
large  buyers  who  will  pay  us  sight  draft,  if  we  need 
the  money,  and  who  ask  no  embarrassing  questions  as 
to  the  maintenance  of  our  usual  quality.  They  are 
most  concerned  in  getting  the  goods  so  that  their  slam 
bang  merchandising  tactics  may  still  be  employed  to 
the  detriment  of  all  and  sundry  who  happen  to  be  com¬ 
petitors.  These  buyers  are  all  located  in  towns  of 
larger  size,  their  distribution  does  not  encompass  the 
larger  radius  of  the  wholesale  grocer  who  travels  men 
to  the  hamlets  of  the  country. 

Favor  these  buyers  today,  hook  up  with  them  one 
hundred  per  cent,  and  you  will  enjoy  fine  business 
while  it  lasts.  You  may  now  even  get  your  first  ask¬ 
ing  price  for  your  goods  if  it  is  within  reason.  This 
is  lovely,  you  may  be  all  smiles  and  cheers  for  the 
boys  who  fawn  on  you  now,  but  there’ll  come  a  day 
when  some  other  canner  will  be  a  little  harder  pressed 
than  you  are,  a  little  more  anxious  to  get  a  nice  check 
with  which  to  meet  some  pressing  obligations  at  the 
bank  and  he’ll  get  the  business.  In  the  meantime,  your 
wholesale  grocers  have  been  doing  the  best  they  could 
to  keep  their  smaller  stores  supplied  with  goods  and 
doing  so  only  under  handicaps.  Do  not  expect  them 
to  welcome  you  with  open  arms  and  to  disregard  the 
sources  of  supply  they  dug  up  when  goods  were  short 
and  hard  to  find.  Either  under  wholesalers’  labels 
or  factory  brands,  the  wholesale  grocer  of  today  is 
keeping  some  canners  goods  before  the  housewives  of 
the  sticks.  They  are  having  their  troubles  doing  it  but 
they  are  still  carrying  on. 

Drive  along  the  crossroads  this  warm  summer  eve¬ 
ning  and  you  will  find  crowds  in  small  towns  enjoying 
a  free  wrestling  match  or  a  motion  picture  put  on  at  the 
expense  of  the  local  merchants.  Soon,  all  over  the 
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the  TAPER  TIP  .  .  . 

CORN  TRIMMER 

will  cut  away  only  the  worm  eaten  tip  of  the  ear, 
savins  much  good  corn,  that  is  lost  in  hand  trimming. 
The  tapered  ear  leads  the  cutter  knives  into  the  corn 
— not  into  the  cob,  eliminating  clogging  of  cutters  and 
resulting  in  5%  to  8%  more  cases  per  ton,  saving  its 
cost  many  times  over  while  improving  quality. 

We  tvould  like  to  tell  you  more. 

THE  SINCLAIR-SCOTT  CO. 

“The  Original  Grader  Houte” 

BALTIMORE.  .  MARYLAND 


MODERN  / 

DESIGNS 

to  meet  your  trade  requirements. 

i=JIL 


United  States  we  will  see  homecomings  advertised,  we 
will  find  them  well  attended.  Stores  will  be  open, 
neighbors  will  gather  in  them  and  business  will  be 
going  on  at  a  rapid  pace.  Food  stores  are  open  along 
with  all  the  rest,  canned  foods  are  being  bought  every 
day  and  night  in  thousands  of  stores  you  and  your  men 
never  visit.  The  giant  market  has  its  appeal,  it’s  true, 
folks  will  always  be  attracted  by  novelty  or  fine  ar¬ 
rangement  of  stocks.  Masses  of  goods  will  appeal  to 
another  who  prefers  to  trade  at  super  markets.  Still, 
all  over  the  country  are  many  families  who  at  this  time 
of  the  year  or  a  little  later,  lay  in  fifty  or  a  hundred 
dollars’  worth  of  groceries.  This  will  be  truer  this 
fall  than  it  has  been  for  some  years.  These  orders  are 
for  a  variety  of  goods,  of  course,  but  canned  foods  are 
a  considerable  part  of  them.  In  every  such  case  the 
word  of  the  retail  dealer  as  to  what  is  best  and  most 
desirable  in  canned  good  things  is  taken  almost  with¬ 
out  question.  His  personal  recommendation  gets  the 
business  for  your  brands  if  they  are  in  his  stock,  well 
recommended  by  his  wholesaler. 

In  your  sales  operations  this  summer  and  fall,  bear 
in  mind  you  are  in  business  for  the  long  pull;  place 
your  available  stocks  where  they  will  in  turn  be  passed 
on  to  the  largest  number  of  consumers  who  may  be 
able  to  buy  them  again  and  again  as  their  supply  needs 
to  be  replenished.  Remember  that  before  another  sea¬ 
son  rolls  around  again  your  goods  may  be  absent  from 
the  shelves  of  many  stores;  that  all  you  have  is  the 
value  of  the  good-will  inherent  in  your  brands.  Sell 
to  larger  operators,  have  your  labels  rushed  into  mass 
movement  to  the  consumer,  see  them  offered  as  bait 
to  drag  customers  into  a  retail  food  palace,  and  before 
you  know  it  the  ones  who  have  been  buying  them  with 
satisfaction  will  be  unable  to  get  them.  Then  their 
place  in  the  consumer’s  regard  will  be  taken  by  a  com¬ 
petitor’s  brand. 

Think  carefully  about  the  final  distribution  of  the 
goods  you  have  to  sell.  See  to  it  they  are  placed  so 
that  those  who  have  been  buying  them  will  be  able  to 
continue  doing  so  until  your  packs  of  1942  are  avail¬ 
able.  Play  fair  with  those  who  have  been  playing  fair 
with  you  and  work  to  establish  consumer  demand  more 
firmly  than  ever.  It  happens  that  because  of  condi¬ 
tions  you  may  not  be  called  on  to  do  a  great  deal  in 
supporting  your  sales  with  advertising  or  merchan¬ 
dising  unless  you  are  sales  and  advertising  minded. 
But  if  you  depend  on  good-will  alone  to  keep  your  sales 
on  an  even  keel  during  this  emergency,  work  harder 
than  ever  to  build  this  good-will  among  straight  line 
distributors  who  in  turn  are  moving  their  stocks  to 
retail  dealers  here  and  there  in  the  small  towns.  Broad¬ 
ened  distribution  is  always  desirable,  especially  in  times 
such  as  these ! 


CALENDAR  OF  EVENTS 

SEPTEMBER  14-18 — Fifth  AnnuarConvention,  Super  Market 
Institute,  Philadelphia,  Pennsylvania. 

OCTOBER  20-25  —  National  Retail  Grocers  Week,  Chicago, 
Illinois. 

NOVEMBER  4-5 — Fall  Meeting,  Michigan  Canners  Associa¬ 
tion,  Whitcomb  Hotel,  St.  Joseph,  Michigan. 

DECEMBER  11-12 — 56th  Annual  Meeting,  New  York  State 
Canners  Association,  Location  to  be  announced  later. 
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GRAMS  of  INTEREST 


ADDITIONS  TO  CROWN  PERSONNEL 

Joseph  Wagley,  James  D.  MacGilliv- 
ray,  and  Ellicott  Parks,  have  joined  the 
technical  staff  of  the  Crown  Can  Com¬ 
pany,  Mr.  Wagley  is  a  specialist  in 
canning  plant  layout  and  food  chemistry, 
has  taken  up  his  new  duties  as  Field 
Service  Representative  in  the  Baltimore 
area.  He  brings  to  his  new  post  7  years 
of  practical  experience  in  general  vege¬ 
table  canning.  A  graduate  of  Pennsyl¬ 
vania  State  College,  he  soon  acquired  a 
special  aptitude  for  plant  management. 
He  has  been  associated  with  a  well- 
known  Baltimore  canner  as  plant  super¬ 
intendent  and  research  chemist. 

Mr.  MacGillivray,  a  native  of  the  Mid- 
West  and  Purdue  University  graduate, 
has  spent  the  last  five  years  in  practical 
laboratory  and  canning  plant  work  as 
food  chemist  and  bacteriologist.  He  will 
make  his  headquarters  at  Fort  Wayne, 
Indiana,  as  Field  Service  representative. 

Mr.  Parks  is  a  graduate  of  the  Univer¬ 
sity  of  Colorado  where  he  majored  in 
Bacteriology.  His  practical  training  in¬ 
cludes  ten  years  on  bacteriological  con¬ 
trol  of  canned  foods  in  most  sections  of 
the  United  States.  His  headquarters 
will  be  at  St.  Louis. 

INDIANA  TOMATO  WEEK 

The  State  of  Indiana  has  designated 
August  18th  to  23rd  as  Tomato  Week  and 
canners  of  the  State  will  again  have  the 
opportunity  to  display  their  canned  to¬ 
mato  and  tomato  products  in  leading 
downtown  Indianapolis  store  windows. 
Indiana  Canners  Association’s  Secretary, 
Robert  Jackson,  is  now  collecting  canned 
foods  from  the  Membership  for  display 
purposes.  The  Annual  State  Tomato 
Picking  Contest  is  to  be  held  at  Vin¬ 
cennes  on  August  21st  and  the  canners 
have  been  urged  to  send  representatives 
to  participate  in  the  event. 

BAKER  ASSISTS  GERBER  SALES 

Kenneth  Baker  since  early  in  1924  as¬ 
sociated  with  Gerber  Products  Company, 
was  recently  named  assistant  to  Earle 
L.  Johnson,  Sales  Manager  of  the  com¬ 
pany. 

GEORGE  L.  SCHORR 

George  L.  Schorr,  81  years  old,  vice¬ 
resident  of  the  Baltimore  Wholesale 
'rocery  Company  was  buried  from  his 
ome  in  Baltimore  on  August  8th.  Mr. 
chorr  had  been  active  in  the  food  trade 
1  Baltimore  for  many  years  and  was 
ne  of  the  organizers  of  the  Retail  Gro- 
srs  Protective  Association. 

NEW  WAREHOUSE 

The  Filice  &  Perrelli  Canning  Co., 
ichmond,  Calif.,  has  been  granted  a 
2rmit  to  erect  a  warehouse. 


BORDEN  ADDS  VITAMIN  DEPARTMENT 

The  increasing  importance  of  vitamin 
production  in  the  field  of  public  health 
has  been  further  emphasized  by  the  an¬ 
nouncement  of  the  Borden  Company  of 
the  formation  of  a  vitamin  production 
department,  and  the  appointment  of 
Harry  McNeilly,  Industrial  Engineer  and 
former  Vice-President  of  Scott  &  Bowne 
Vitamin  Corporation,  as  its  Manager. 
The  company  will  manufacture  and  sell 
certain  vitamins  particularly  Vitamin  A 
and  Vitamin  D,  derived  from  natural 
sources,  for  food  and  feed  fortification. 
As  needs  develop  other  vitamin  products 
will  be  added  to  this  new  department’s 
activities  under  Mr.  McNeilly’s  direction. 

NEW  EQUIPMENT  FOR  MOR-PAK 

The  Mor-Pak  Preserving  Co.,  Stockton, 
Calif.,  sensing  a  heavy  demand  for 
canned  fruits  and  vegetables,  has  been 
rushing  work  on  plant  improvements  and 
additions  and  these  are  now  largely  com¬ 
pleted,  with  the  canning  season  getting 
into  full  swing.  Considerable  new  equip¬ 
ment  has  been  installed  to  increase  the 
output  and  to  make  for  efficient  operation. 


NEW  CITRUS  PLANT 

F.  E.  Freeman,  of  Lake  Wales,  Florida, 
and  associates  plan  to  build  a  citrus  can¬ 
ning  plant  near  Fort  Pierce  which  will  be 
put  into  operation  in  the  fall. 

CONSIDERING  CANNERY 

The  Hershel  Fruit  Products  Company, 
of  San  Jose,  Calif.,  is  considering  the 
erection  of  a  cannery  on  the  Angelo 
Pinto  property  at  Woodland,  Calif. 


LOUIS  HILFER  MOVES 

Acquisition  of  the  Mart  Building  by 
the  War  Department  made  it  necessary 
for  The  Louis  Hilfer  Company,  St.  Louis, 
Missouri,  food  brokers,  to  move  into  new 
headquarters  at  719  Title  Guaranty 
Building,  St.  Louis,  Missouri. 

XLNT  NEW  PLANT 

Xlnt  Spanish  Food  Company,  Los 
Angeles,  Californi  has  awarded  con¬ 
tracts  for  a  new  plant  to  cost  approxi¬ 
mately  $40,000. 


NEW  CANNERY  OPERATIONS 

The  new  cannery  of  the  Fair  View 
Packing  Co.,  Hollister,  Calif.,  headed  by 
Frank  S.  Guerra,  has  gone  into  produc¬ 
tion  on  fruits,  and  tomatoes  will  be  added 
shortly.  A  small  pack  of  cherries  was 
made  before  the  plant  was  in  a  completed 
form. 


FLOTILL  IMPROVEMENTS 

The  cannery  of  Flotill  Products,  Inc. 
Stockton,  Calif.,  devoted  to  the  packing 
of  tomatoes  and  tomato  products,  has 
undergone  marked  changes  in  recent 
months  with  much  new  equipment  in¬ 
stalled.  Plans  have  been  made  for  the 
largest  pack  in  the  history  of  the  firm, 
with  the  tomato  season  to  be  followed 
by  a  pack  of  fall  spinach.  Several 
changes  in  plant  management  personnel 
have  been  made  in  addition  to  the  in¬ 
stallation  of  new  equipment.  ^Miss  Tillie 
Weisberg  heads  the  huge  enterprise  and 
has  as  general  manager  Meyer  L.  Lewis, 
former  labor  union  official;  a  new  plant 
superintendent  in  the  person  of  James 
O.  Dempsey,  and  a  vice-president  and 
treasurer  in  Claude  O.  Young,  formerly 
of  New  York. 

BEECH-NUT  PROFITS  UP 

The  financial  report  of  the  Beech-Nut 
Packing  Company,  Canajoharie,  N.  Y., 
for  the  first  six  months  of  1941  shows  a 
net  income  of  $1,561,490  after  deduction 
of  estimated  taxes.  This  compares  with 
$1,461,018  for  the  like  period  of  1940. 

LEE  DINCEE  HEADS  SUTTON  PRODUCTS 

At  a  recent  meeting  of  the  stockholders 
of  the  Sutton  Packing  Products,  Inc., 
Lindale,  Texas,  Mr.  Lee  Dingee  was 
elected  President  and  General  Manager. 

BOOTH  AGREES  TO  65c  MINIMUM  WAGE 

The  F.  E.  Booth  Company  and  the 
AFL  Fish  Cannery  Workers’  Union  have 
signed  an  agreement  covering  about  500 
workers  at  the  Pittsburg,  Calif.,  cannery 
of  the  packing  firm.  The  agreement, 
which  covers  the  sardine  season  now  un¬ 
der  way,  provides  wage  minimums  of  65 
cents  an  hour  for  women  and  72%  cents 
an  hour  for  men,  these  representing  in¬ 
creases  of  10  cents  an  hour  over  last 
year’s  schedule. 

INCREASED  FREIGHT  RATES  ON 
CANNED  PINEAPPLE 

Effective  September  1,  1941,  the  fol¬ 
lowing  changes  will  be  made  in  the 
freight  rates  on  canned  pineapple  from 
the  Hawaiian  Islands  to  Atlantic  and 
Pacific  Coast  ports: 

Pres’nt  New 


Rate  Rate 

Honolulu  to  Pacific  Coast 

ports  .  $6.50  *$7.25 

Honolulu  to  Atlantic  Coast 
ports  .  13.50  14.50 


The  76c  per  ton  increase  in  the  rate 
from  the  Hawaiian  Islands  to  the  Pacific 
Coast  will  affect  all  local  movements  and 
transshipments  moving  through  Pacific 
Coast  ports. 

♦Includes  San  Francisco  Bay  toll  or  wharfage 
charge. 
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ARMY  FIELD  KITCHEN  AT  I.  C.  A.  PLANS 
MEETING 


THE  ARMY  WANTS 


National  defense  will  be  the  underlying 
theme  of  IGA’s  summer  conference  to 
be  held  in  Chicago,  August  25th  and  26th, 
according  to  an  announcement  made  by 
Howard  R.  Gerhard,  IGA  merchandising¬ 
advertising  director. 

The  preparedness  atmosphere  will  be 
particularly  emphasized  by  an  educa¬ 
tional  exhibit,  dealing  with  Army  foods, 
to  be  placed  in  the  lobby  of  the  Knicker¬ 
bocker  Hotel,  where  the  convention  is  to 
be  held.  Erected  by  the  Chicago  Quar¬ 
termaster  Corps  depot,  the  exhibit  will 
include  a  full-sized  army  tent,  three  mo¬ 
bile  field  kitchens,  and  a  display  of  the 
various  foods  now  being  served  to  the 
men  in  camp. 

“To  our  knowledge,”  commented  Mr. 
Gerhard,  “this  will  be  the  first  time  that 
a  full-sized  army  field  kitchen  and  mess 
unit  will  be  on  display  in  a  hotel  lobby.” 

Officers  will  be  stationed  at  the  exhibit, 
it  was  announced,  to  answer  questions 
pertaining  to  the  Army’s  food  problems. 
Pai’ticular  interest  is  expected  to  center 
around  a  display  of  dehydrated  foods 
with  which  Army  officials  have  been  ex¬ 
perimenting. 

F.S.C.C.  WANTS  SALMON 

The  Federal  Surplus  Commodities  Cor¬ 
poration  contemplates  the  purchase  of 
canned  salmon;  Reds,  Cohoes  (including 
Medium  Reds  and  Silvers),  Pinks  and 
Chums;  and  the  Purchasing  Agent,  Fed¬ 
eral  Surplus  Commodities  Corporation, 
Washington,  D.  C.,  is  now  prepared  to 
receive  offers  on  Monday  of  each  week 
for  acceptance  not  later  than  the  Wed¬ 
nesday  following.  Specifications  include 
the  following  species:  A.  Chinook,  B. 
Red,  C.  Coho,  D.  Pink,  E.  Chum,  F.  Steel- 
head.  The  canned  product  shall  be  of 
the  latest  pack,  unless  otherwise  speci¬ 
fied  in  the  invitations  for  bids,  and  shall 
be  packed  under  sanitary  conditions  in 
accordance  with  the  best  commercial 
practice  and  sufficiently  processed  by 
heat  to  assure  preservation  of  the  prod¬ 
uct  in  hermetically  sealed  containers. 
The  salmon  is  to  have  a  good  character¬ 
istic  odor,  flavor  and  texture;  shall  be 
prepared  from  dressed,  sound,  fresh  fish; 
shall  be  practically  free  from  pugh 
marks,  clotted  blood  and  discoloration; 
shall  be  reasonably  free  from  water¬ 
marking;  shall  be  free  from  gills,  fins, 
viscera,  dirt  or  other  extraneous  matter. 
The  bones  shall  be  soft  and  yielding  and 
there  shall  be  no  undue  proportion  of 
cuts  adjacent  to  the  head  or  tail. 

VETERANS  NEEDS 

The  Veterans  Administration,  Arling¬ 
ton  Building,  Washington,  D.  C.,  is  seek¬ 
ing  bids  on  5,850  dozen  No.  10  cans  of 
lima  beans,  3,000  dozen  lO’s  Royal  Anne 
cherries,  and  4,925  dozen  lO’s  figs,  which 
will  be  opened  August  21st,  August  27th 
and  August  28th,  respectively.  Deliver¬ 
ies  will  be  made  to  supply  depots  at 
Perryville,  Maryland,  San  Francisco,  and 
Chicago, 
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Bids  asked  by  Commanding  Officer,  Chicago  Quartermaster  Depot, 
1819  W.  Pershing  Road 


Invitation 

Date 

Product 

Requirements 
Quantity  Can  Size 

Alternate 

Quantity  Can  Size 

Delivery 
Grade  Point 

Bid 

OpeninK 

Auk-  6th 

Beans,  Snap 

11,400  doz. 

10s 

60,600  doz. 

2s 

Ex.  Std. 

2 

Auk-  21st 

Auk.  6th 

Beans,  Snap 

22,600  doz. 

10s 

119,500  doz. 

2s 

Ex.  Std. 

3 

Auk-  21ft 

Auk.  6th 

Beans,  Snap 

29,700  doz. 

10s 

158,000  doz. 

2s 

Ex.  Std. 

4 

Auk.  21st 

Auk.  6th 

Beans,  Snap 

31,100  doz. 

10s 

165,300  doz. 

2s 

Ex.  Std. 

5 

Auk.  21st 

Auk.  6th 

Beans,  Snap 

24,800  doz. 

10s 

131,700  doz. 

2s 

Ex.  Std. 

6 

Auk.  21st 

Auk.  6th 

Beans,  Snap 

18,800  doz. 

10s 

99,800  doz. 

2s 

Ex.  Std. 

1 

Auk-  21st 

Auk.  6th 

Beans,  Snap 

7,700  doz. 

10s 

41,000  doz. 

2s 

Ex.  Std. 

7 

Auk-  21st 

Auk.  6th 

Beans,  Snap 

22,800  doz. 

10s 

121,100  doz. 

2s 

Ex.  Std. 

8 

Auk.  21st 

Auk.  6th 

Beans,  Snap 

31,200  doz. 

10s 

166,200  doz. 

2s 

Ex.  Std. 

9 

Auk.  21st 

Auk.  6th 

Beans,  Lima 

3,600  doz. 

10s 

19,000  doz. 

2s 

Ex.  Std. 

2 

Auk.  21st 

Auk.  6th 

Beans,  Lima 

7,100  doz. 

10s 

37,500  doz. 

2s 

Ex.  Std. 

3 

Auk.  21st 

Auk.  6th 

Beans,  Lima 

9,400  doz. 

10s 

49,500  doz. 

2s 

Ex.  Std. 

4 

Auk.  21st 

Auk.  6th 

Beans,  Lima 

9,900  doz. 

10s 

51,800  doz. 

2s 

Ex.  Std. 

5 

Auk.  21st 

Auk.  6th 

Beans,  Lima 

7,900  doz. 

10s 

41,300  doz. 

2s 

Ex.  Std. 

6 

Auk.  21st 

Auk.  6th 

Beans,  Lima 

6,000  doz. 

10s 

31,300  doz. 

2s 

Ex.  Std. 

1 

Auk.  21st 

Auk.  6th 

Beans,  Lima 

2,500  doz. 

10s 

12,800  doz. 

2s 

Ex.  Std. 

7 

Auk.  21st 

Auk.  6th 

Beans,  Lima 

7,200  doz. 

10s 

38,000  doz. 

2s 

Ex.  Std. 

8 

Auk.  21st 

Auk.  6th 

Beans,  Lima 

9,900  doz. 

10s 

52,100  doz. 

2s 

Ex.  Std. 

9 

Auk.  21st 

Auk.  6th 

Beets 

3,400  doz. 

10s 

12,700  doz. 

2yjs 

Fancy 

2 

Auk.  21st 

Auk.  6th 

Beets 

6,700  doz. 

10s 

25,000  doz. 

2M.S 

Fancy 

3 

Auk.  21st 

Auk.  6th 

Beets 

9,000  doz. 

10s 

33,100  doz. 

2(48 

Fancy 

4 

Auk.  21st 

Auk.  6th 

Beets 

9,400  doz. 

10s 

34,700  doz. 

21/28 

Fancy 

5 

Auk.  21ft 

Auk.  6th 

Beets 

7,400  doz. 

10s 

27,600  doz. 

21/28 

Fancy 

6 

Auk.  21st 

Auk.  6th 

Beets 

5,600  doz. 

10s 

21,000  doz. 

21/28 

Fancy 

1 

Auk.  21st 

Auk.  6th 

Beets 

2,300  doz. 

10s 

8,600  doz. 

21/48 

Fancy 

7 

Auk-  21st 

Auk.  6th 

Beets 

6,800  doz. 

10s 

25,400  doz. 

21/28 

Fancy 

8 

Auk.  21st 

Auk.  6th 

Beets 

9,400  doz. 

10s 

34,800  doz. 

21/48 

Fancy 

9 

Auk.  21st 

Auk.  4th 

Peas 

20,000  doz. 

10s 

106,000  doz. 

2s 

Ex.  Std. 

2 

Auk-  19th 

Auk.  4th 

Peas 

39,500  doz. 

10s 

207,400  doz. 

2s 

Ex.  Std. 

3 

Auk.  19th 

Auk.  4th 

Peas 

52,200  doz. 

10s 

274,000  doz. 

2s 

Ex.  Std. 

4 

Auk.  19th 

Auk.  4th 

Peas 

54,600  doz. 

10s 

286,600  doz. 

2s 

Ex.  Std. 

5 

Auk.  19th 

Auk.  4th 

Peas 

43,500  doz. 

10s 

228,400  doz. 

2s 

Ex.  Std. 

6 

Auk.  19th 

Auk.  4th 

Peas 

33,000  doz. 

10s 

173,200  doz. 

2s 

Ex.  Std. 

1 

Auk.  19  th 

Auk.  4th 

Peas 

13,500  doz. 

10s 

70,900  doz. 

2s 

Ex.  Std. 

7 

Auk.  19th 

Auk.  4th 

Peas 

40,000  doz. 

10s 

210,000  doz. 

2s 

Ex.  Std. 

8 

Auk.  19th 

Auk.  4th 

Peas 

55,000  doz. 

10s 

288,800  doz. 

2s 

Ex.  Std. 

9 

Auk.  19th 

Auk.  7th 

Potatoes,  Sweet 

4,300  doz. 

214s 

Fancy 

2 

Auk.  25th 

Auk.  7th 

Potatoes,  Sweet 

8,400  doz. 

21/js 

Fancy 

3 

Auk.  25th 

Auk.  7th 

Potatoes,  Sweet 

11,200  doz. 

21/iS 

Fancy 

4 

Auk.  25th 

Auk.  7th 

Potatoes,  Sweet 

11,700  doz. 

21/^s 

Fancy 

5 

Auk.  26th 

Auk.  7th 

Potatoes,  Sweet 

9,300  doz. 

2V2S 

Fancy 

6 

Auk.  26th 

Auk.  7th 

Potatoes,  Sweet 

7,000  doz. 

21/as 

Fancy 

1 

Auk.  25th 

Auk.  7th 

Potatoes,  Sweet 

2,900  doz. 

2V2S 

Fancy 

7 

Auk.  25th 

Auk.  7th 

Potatoes,  Sweet 

8,500  doz. 

21/J8 

Fancy 

8 

Auk.  25th 

Auk.  7th 

Potatoes,  Sweet 

11,700  doz. 

21/j8 

Fancy 

9 

Auk.  26th 

Auk.  7th 

Pumpkin 

17,100  doz. 

2ViS 

Fancy 

2 

Auk.  25th 

Auk.  7th 

Pumpkin 

33,700  doz. 

21/j8 

Fancy 

3 

Auk-  26th 

Auk.  7th 

Pumpkin 

44,600  doz. 

214s 

Fancy 

4 

Auk.  25th 

Auk.  7th 

Pumpkin 

46,100  doz. 

21/4S 

Fancy 

5 

Auk.  25th 

Auk.  7th 

Pumpkin 

37,200  doz. 

2V,s 

Fancy 

6 

Auk-  26th 

Auk.  7th 

Pumpkin 

28,200  doz. 

21/28 

Fancy 

1 

Auk.  26th 

Auk.  7th 

Pumpkin 

11,500  doz. 

21/2S 

Fancy 

7 

Auk.  25th 

Auk.  7th 

Pumpkin 

34,200  doz. 

2V2S 

Fancy 

8 

Auk.  25th 

Auk.  7th 

Pumpkin 

46,900  doz. 

21/28 

Fancy 

9 

Auk.  25th 

Auk.  7th 

Sauerkraut 

7,600  doz. 

10s 

27,400  doz. 

21/.8 

Fancy 

2 

Auk-  25th 

Auk.  7th 

Sauerkraut 

14,700  doz. 

10s 

54,000  doz. 

2V2S 

Fancy 

3 

Auk.  25th 

Auk.  7th 

Sauerkraut 

19,500  doz. 

10s 

71,400  doz. 

2V28 

Fancy 

4 

Auk.  25th 

Auk.  7th 

Sauerkraut 

20,400  doz. 

10s 

74,700  doz. 

21/^28 

Fancy 

5 

Auk.  25th 

Auk.  7th 

Sauerkraut 

16,300  doz. 

10s 

59,600  doz. 

2%s 

Fancy 

6 

Auk.  26th 

Auk.  7th 

Sauerkraut 

12,000  doz. 

10s 

45,200  doz. 

21/28 

Fancy 

1 

Auk.  25th 

Auk.  7th 

Sauerkraut 

5,000  doz. 

lOs 

18,500  doz. 

2V28 

Fancy 

7 

Auk-  26th 

Auk.  7  th 

Sauerkraut 

14,900  doz. 

10s 

54,800  doz. 

2V28 

Fancy 

8 

Auk.  26th 

Auk.  7th 

Sauerkraut 

20,500  doz. 

10s 

76,100  doz. 

21/2S 

Fancy 

9 

Auk.  26th 

Auk.  7th 

Spinach 

7,100  doz. 

10s 

25,800  doz. 

21/2S 

Fancy 

2 

Auk.  26th 

Auk.  7th 

Spinach 

14,000  doz. 

10s 

60,800  doz. 

21/28 

Fancy 

3 

Auk.  26th 

Auk.  7th 

Spinach 

18,600  doz. 

10s 

67,500  doz. 

21/2S 

Fancy 

4 

Auk-  25th 

Auk.  7th 

Spinach 

19,600  doz. 

10s 

70,800  doz. 

21/48 

Fancy 

5 

Auk.  26th 

Auk.  7th 

Spinach 

15,500  doz. 

10s 

56,300  doz. 

2V2B 

Fancy 

6 

Auk.  25th 

Auk.  7th 

Spinach 

11,700  doz. 

lOs 

42,500  doz. 

2(^8 

Fancy 

1 

Auk.  26th 

Auk.  7th 

Spinach 

4,800  doz. 

lOs 

17,400  doz. 

21/28 

Fancy 

7 

Auk.  25th 

Auk.  7th 

Spinach 

14,200  doz. 

10s 

51,500  doz. 

2V2S 

Fancy 

8 

Auk.  25th 

Auk.  7th 

Spinach 

19,600  doz. 

10s 

71,100  doz. 

21/28 

Fancy 

9 

Auk.  25th 

Auk.  7th 

Tomatoes 

31,300  doz. 

10s 

168,000  doz. 

2s 

Ex.  Std. 

2 

Auk.  22nd 
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THE  ARMY  WANTS-Continued 


Invitation 

Date 

Product 

Requirements 
Quantity  Can  Size 

Alternate 

Quantity  Can  Size 

Delivery 
Grade  Point 

Bid 

Opening 

Aug.  7th 

Tomatoes 

114,000  doz. 

2%s 

Ex.  Std. 

2 

Aug.  22nd 

Aug.  7th 

Tomatoes 

61,700  doz. 

10s 

331,300  doz. 

2s 

Ex.  Std. 

3 

Aug.  22nd 

Aug.  7th 

Tomatoes 

224.800  doz. 

2Vjs 

Ex.  Std. 

3 

Aug.  22nd 

Aug.  7th 

Tomatoes 

81,600  doz. 

10s 

438,000  doz. 

2s 

Ex.  Std. 

4 

Aug.  22nd 

Aug.  7th 

Tomatoes 

297,200  doz. 

2Vzs 

Ex.  Std. 

4 

Aug.  22nd 

Aug.  7th 

Tomatoes 

85,500  doz. 

10s 

458,300  doz. 

2s 

Ex.  Std. 

5 

Aug.  22nd 

Aug.  7th 

Tomatoes 

311,000  doz. 

2V2S 

Ex.  Std. 

5 

Aug.  22nd 

Aug.  7th 

Tomatoes 

68,000  doz. 

10s 

365,200  doz. 

2s 

Ex.  Std. 

6 

Aug.  22nd 

Aug.  7th 

Tomatoes 

247,800  doz. 

2y2S 

Ex.  Std. 

6 

Aug.  22nd 

Aug.  7th 

Tomatoes 

51,600  doz. 

10s 

276,700  doz. 

2s 

Ex.  Std. 

1 

Aug.  22nd 

Aug.  7th 

Tomatoes 

187,800  doz. 

2M.S 

Ex.  Std. 

1 

Aug.  22nd 

Aug.  7th 

Tomatoes 

21,100  doz. 

10s 

113.500  doz. 

2s 

Ex.  Std. 

7 

Aug.  22nd 

Aug.  7th 

Tomatoes 

77,000  doz. 

2Vjs 

Ex.  Std. 

7 

Aug.  22nd 

Aug.  7th 

Tomatoes 

62,500  doz. 

10s 

335,700  doz. 

2s 

Ex.  Std. 

8 

Aug.  22nd 

Aug.  7th 

Tomatoes 

227,800  doz. 

2yas 

Ex.  Std. 

8 

Aug.  22nd 

Aug.  7th 

Tomatoes 

85,800  doz. 

10s 

460,700  doz. 

2s 

Ex.  Std. 

9 

Aug.  22nd 

Aug.  7th 

Tomatoes 

312,600  doz. 

2y..8 

Ex.  Std. 

9 

Aug.  22nd 

Aug.  7th 

Tomato  Juice 

13,700  doz. 

10s 

31,300  doz. 

3  Cyl. 

Fancy 

2 

Aug.  22nd 

Aug.  7th 

Tomato  Juice 

59,900  doz. 

2  Cyl. 

Fancy 

2 

Aug.  22nd 

Aug.  7th 

Tomato  Juice 

27,000  doz. 

10s 

61,600  doz. 

3  Cyl. 

Fancy 

3 

Aug.  22nd 

Aug.  7th 

Tomato  Juice 

118,100  doz. 

2  Cyl. 

Fancy 

3 

Aug.  22nd 

Aug.  7th 

Tomato  Juice 

35,700  doz. 

10s 

81,500  doz. 

3  Cyl. 

Fancy 

4 

Aug.  22nd 

Aug.  7th 

Tomato  Juice 

156,200  doz. 

2  Cyl. 

Fancy 

4 

Aug.  22nd 

Aug.  7th 

Tomato  Juice 

37,400  doz. 

10s 

85,400  doz. 

3  Cyl. 

Fancy 

5 

Aug.  22nd 

Aug.  7th 

Tomato  J  uice 

163,600  doz. 

2  Cyl. 

Fancy 

5 

Aug.  22nd 

Aug.  7th 

Tomato  Juice 

29,800  doz. 

10s 

68,000  doz. 

3  Cyl. 

Fancy 

6 

Aug.  22nd 

Aug.  7th 

Tomato  Juice 

130,400  doz. 

2  Cyl. 

Fancy 

6 

Aug.  22nd 

Aug.  7th 

Tomato  Juice 

22,600  doz. 

10s 

51,600 

3  Cyl. 

Fancy 

1 

Aug.  22nd 

Aug.  7th 

Tomato  Juice 

98,900  dpz. 

2  Cyl. 

Fancy 

1 

Aug.  22nd 

Aug.  7th 

Tomato  Juice 

9,300  doz. 

10s 

21,200  4oz, 

3  Cyl. 

Fancy 

7 

Aug.  22nd 

Aug.  7th 

Tomato  Juice 

40,70Q  doz. 

2  Cyl. 

Fancy 

7 

Aug.  22nd 

Aug.  7th 

Tomato  Juice 

27,400  doz. 

10s 

62,50Q  ^z. 

3  Cyl. 

Fancy 

8 

Aug.  22nd 

Aug.  7th 

Tomato  Juice 

119,90qd«s. 

2  Cyl. 

Fancy 

8 

Aug.  22nd 

Aug.  7th 

Tomato  Juice 

37,600  doz. 

10s 

85,80Q  do*' 

3  Cyl. 

Fancy 

9 

Aug.  22nd 

Aug.  7th 

Tomato  Juice 

164,50q  Iqz, 

2  Cyl. 

Fancy 

9 

Aug.  22nd 

Aug.  7  th 

Catsup 

17,000  doz. 

10s 

Fancy 

2 

Aug.  22nd 

Aug.  7th 

Catsup 

3,400  doz. 

10s 

Fancy 

3 

Aug.  22nd 

Aug.  7th 

Catsup 

4,500  doz. 

10s 

Fancy 

4 

Aug.  22nd 

Aug.  7  th 

Catsup 

4,600  doz. 

10s 

Fancy 

5 

Aug.  22nd 

Aug.  7th 

Catsup 

3,700  doz. 

10s 

Fancy 

6 

Aug.  22nd 

Aug.  7th 

Catsup 

2,800  doz. 

10s 

Fancy 

1 

Aug.  22nd 

Aug.  7th 

Catsup 

1,200  doz. 

10s 

Fancy 

7 

Aug.  22nd 

Aug.  7th 

Catsup 

3,400  doz. 

10s 

Fancy 

8 

Aug.  22nd 

Aug.  7th 

Catsup 

4,700  doz. 

10s 

Fancy 

9 

Aug.  22nd 

Aug.  5th 

Apricots 

240  cans 

10s 

864  papa 

2yjs 

Choice 

1 

Aug.  21st 

Aug.  5th 

Beans  with  Pork 

1,704  cans 

2 '/os 

1 

Aug.  21st 

Aug.  5th 

Blueberries 

180  cans 

10s 

Water 

1 

Aug.  21st 

Aug.  5th 

Figs 

144  cans 

10s 

52q  jijlpa 

2VGS 

Choice 

1 

Aug.  21st 

Aug.  5th 

Pears 

1,296  cans 

10s 

4,728 

2y.s 

Choice 

1 

Aug.  21st 

Aug.  5th 

Potatoes,  Sweet 

2,808  cans 

2 '/os 

Std. 

1 

Aug.  21st 

Aug.  5th 

Raspberries,  Red 

270  cans 

10s 

Choice 

1 

Aug.  21st 

Aug.  5th 

Salmon 

7,248  cans 

Is 

Type  A  B 

C  1 

Aug.  21st 

Aug.  5th 

Sardines 

2,200  cans 

^s 

Type  IB  11-A  1 

Aug.  21st 

POINTS  OF  DELIVERY 

1.  Chicago  Quartermaster  Depot  6.  New  QflMni  Quartermaster  Depot 

2.  Boston  Quartermaster  Depot  7.  Kansa^  pity  Quartermaster  Depot 

2.  Jersey  City  Quartermaster  Depot  8.  San  Antonip  General  Depot 

4.  Charlotte  Quartermaster  Depot  9.  San  General  Depot 

').  Atlanta  Quartermaster  Depot  '  , 


NO  CHANCE  IN  MILK  STANDARDS 

At  a  hearing  conducted  as  a  result  of 
he  petition  of  A.  E.  Staley  Manufactur- 
•ig  Co.,  Watson  B.  Miller,  assistant  ad- 
linisti’ator  of  the  Federal  Security 
gency  Aug.  5th,  found  that  the  evidence 
?  record  does  not  establish  (a)  that  corn 

■  rup  has  ever  been  used  in  commercial 
reduction  of  sweetened  condensed  milk, 

■  (b)  that  corn  syrup  is  suitable  for  use 
3  a  saccharine  ingredient  in  sweetened 
ondensed  milk  and  that,  therefore,  the 
egulation  fixing  and  establishing  a  defi- 
ition  and  standard  of  identity  for 
'veetened  condensed  milk  will  remain 
3  promulgated. 


CER|pf( 'admitted  to  VIRGINIA 

The  Corporation  Commission 

has  gr&(f(|..R  certificate  of  authority  to 
Gerber  ^j^p^RCts  Company  to  conduct  a 
food  prp^pcts  business  in  the  State.  T. 
Glen  Prichard  is  resident  agent  for  the 
compan^^ 

ip  RIFE  RECOVERING 

The  IMny  friends  of  C.  Edwin  Rife, 
SinclairrBeQtt  Company,  Baltimore,  will 
be  glad  learn  that  he  is  making  rapid 
recovery'' from  a  heart  attack  suffered 
some  six,  .weeks  ago,  and  is  now  back  at 
his  usu^p-QU^es. 


F.S.C.C.  BEAN  EXCHANGE 

The  Federal  Surplus  Commodities  Cor¬ 
poration  contemplates  exchanging  a 
quantity  of  dry  pinto  beans  for  canned 
pork  and  beans  packed  in  plain  or  to¬ 
mato  sauce,  and  is  prepared  to  receive 
offers  on  or  before  August  25th  for  such 
exchange.  The  plan  calls  for  the  ex¬ 
change  with  F.S.C.C.  of  a  number  of 
cases  of  24  No.  2%  cans  of  canned  pork 
and  beans  for  each  ton  of  2000  pounds 
of  dry  pinto  beans. 

LINK-BELT  IN  DEFENSE 

Link-Belt  Company  has  issued  a  twelve 
page  book  No.  1917  titled  “Just  Another 
Job”  which  points  out  that  approximately 
80  per  cent  of  the  company’s  output  con¬ 
sists  of  either  direct  or  indirect  orders 
for  National  Defense.  The  booklet  il¬ 
lustrates  many  uses  for  Link-Belt’s  prod¬ 
ucts  in  the  defense  program  such  as  the 
conveying  of  cartridge  cases;  chains, 
drives  and  bearings  for  various  styles  of 
tanks;  the  actual  manufacturing  of 
shells;  equipment  for  the  handling  and 
storing  of  shells;  cranes;  car  spotters 
and  various  other  types  of  equipment. 
One  illustration  pertaining  to  food  car¬ 
ries  the  following  caption  “Though  the 
spirit  be  willing,  the  flesh  is  weak  with¬ 
out  food  to  sustain  it.  Without  ‘meat 
and  potatoes’  to  provide  energy  for  the 
soldier,  sailor,  airman,  the  best  guns, 
tanks  and  airplanes  avail  little.”  The 
illustration  shows  Link-Belt  over-head 
conveyor  in  a  large  meat  packing  plant, 
but  the  thought  in  the  caption  brings 
out  rather  forcibly  the  part  that  foods, 
canned  foods  particularly,  must  play  in 
defense. 


RETAIL  GROCERS  WEEK 

October  20th  to  25th  has  been  desig¬ 
nated  National  Retail  Grocers  Week  in 
which  grocers  throughout  the  country 
will  join  in  celebrating  the  event  de¬ 
signed  to  call  public  attention  to  the 
many  services  rendered  by  the  individual 
grocers.  The  Association’s  headquarters, 
360  N.  Michigan  Avenue,  Chicago,  is 
making  available  special  sets  of  store 
display  material,  mats  or  cuts  for  ad¬ 
vertising  tie-up. 

MICHIGAN  MEETING  DATES 

The  Fall  Meeting  of  the  Michigan 
Canners  Association  will  be  held  at  the 
Whitcomb  Hotel,  St.  Joseph,  Michigan, 
Tuesday  and  Wednesday,  November  4th 
and  5th. 

DURACLAS  FEATURES  DEL  MONTE 
PRODUCTS 

Eight  Del  Monte  fruits,  two  vegetables 
and  coffee  are  among  the  products  which 
will  be  prominently  illustrated  in  the 
first  of  a  series  of  Owens-Illinois  Glass 
Company’s  Duraglas  ads  which  will  ap¬ 
pear  in  national  magazines  during  the 
coming  season,  which  starts  in  the  Satur¬ 
day  Evenivg  Post,  out  August  20th. 

1 1 
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THE  CONDITION  OF  CROPS 


TOMATOES 

GRESJN  FOREST,  ARK.,  August  9th — About 
the  usual  acreage.  Conditions  about  80 
per  cent.  Badly  in  need  of  rain  as  hot 
sun  is  damaging  some  fields. 

OAK  GROVE,  ARK.,  August  8th  —  Condi¬ 
tions  about  normal,  have  made  two  small 
runs.  Are  having  light  showers  and  it 
looks  like  we  might  pack  as  much  as  we 
did  last  year. 

OZARK,  ARK.,  August  7th — Acreage  10 
per  cent  below  1940.  Condition  15  per 
cent  below  1940  leaving  condition  of  crop 
about  75  per  cent  of  1940.  Produce  mar¬ 
ket  is  getting  about  50  per  cent  of  this 
which  means  that  we  will  not  pack  very 
many. 

HOOPESTON,  ILX..,  August  6th  —  Expect 
to  start  this  week-end.  Very  heavy  set 
of  early  fruit  and  prospects  for  better 
tonnage  than  last  year. 

WHITE  PLAINS,  KY.,  August  11th — The 
present  outlook  is  for  about  75  per  cent 
of  normal.  It  has  continued  hot  and  dry 
for  a  month,  with  the  hottest  weather 
prevailing  the  last  few  days.  We  have 
packed  several  hundred  cases.  Should 
dry,  hot  weather  continue  for  a  week  to 
ten  days  this  crop  will  be  cut  very  ma¬ 
terially  here. 

HOLLISTER,  MO.,  August  9th  —  Crop  is 
being  damaged.  It  seems  that  not  as 
many  tomatoes  were  put  out  this  year  as 
in  past  years  here.  The  crop  is  just  be¬ 
ginning  to  come  into  production,  and 
according  to  the  weather  situation  in  this 
area  it  cannot  be  more  than  75  per  cent 
normal. 

POWELL,  MO.,  August  6th  —  Acreage 
about  normal.  Prospective  yield  at  pres¬ 
ent  about  50  per  cent  of  normal  in  this 
immediate  neighborhood.  Rainfall  is  be¬ 
low  normal  for  this  time  of  year.  While 
there  are  some  scattered  spots  in  this 
and  surrounding  counties  that  have  not 
suffered  to  any  great  extent  for  moisture, 
these  moist  spots  will  only  cover  about 
10  per  cent  of  the  territory  under  con¬ 
sideration.  Temperatures  at  night  are 
running  from  70  to  85  degrees,  but  dur¬ 
ing  the  day  it  runs  up  to  95  degrees  and 
sometimes  a  little  higher.  If  we  don’t 
get  general  rains  soon  the  yield  will  be 
cut  below  50  per  cent  of  normal  as  quite 
a  few  fields  show  signs  of  sunburn.  Gar¬ 
dens  and  other  vegetation  are  burnt 
crisp.  At  this  writing  the  skies  are  over¬ 
cast  with  a  fair  prospect  for  rain. 

BEANS 

OZARK,  ARK.,  August  7th  —  Green: 
Spring  crop  already  harvested  100  per 
cent  or  more  of  1940.  Fall  crop  now 
being  planted  125  per  cent  of  1940,  but 
produce  market  consuming  much  larger 
quantities  than  heretofore. 


HOLLISTER,  MO.,  August  9th — Crop  is 
being  seriously  damaged  by  the  drought 
and  unless  it  rains  soon  the  fall  crop  will 
be  quite  short. 

VICTOR,  N.  Y.,  August  8th — Wax:  Acre¬ 
age  same  as  last  year,  just  started  pack¬ 
ing.  Prospects  are  for  a  very  good  crop 
— probably  25  to  50  per  cent  above  last 
year. 

CORN 

FRUITLAND,  IDAHO,  August  2nd — About 
20  per  cent  above  previous  average.  The 
prospective  yield  looks  good  and  will  be 
about  30  per  cent  above  previous  yield. 

HOOPESTON,  ILL.,  August  6th  —  Com¬ 
pleted  pack  of  golden  sweet  corn  yester¬ 
day  with  yields  slightly  better  than  1939. 
Early  country  gentleman  yielding  better 
than  normal,  but  later  plantings  have 
been  damaged  by  extreme  heat  of  the 
past  ten  days. 

AUDUBON,  IOWA,  August  11th  — Pack 
running  practically  to  full  capacity. 
Yield  on  early  plantings  satisfactory  but 
later  corn  will  be  reduced  by  excessive 
heat.  We  anticipated  a  90  per  cent  as 
of  today.  Continuation  of  high  tempera¬ 
tures  will  reduce  yield  every  day  from 
now  on. 

VICTOR,  N.  Y.,  August  8th  —  Acreage 
about  the  same  as  last  year.  Present 
prospects  about  150  per  cent  of  last 
year  which  would  make  this  year’s  crop 
slightly  above  normal. 

WILMINGTON,  OHIO,  August  7th — Pros¬ 
pective  good  yield — not  a  bumper  crop. 
Due  to  excessive  rains  first  two  weeks  of 
June  farmers  could  not  properly  culti¬ 
vate  their  fields,  and  this  also  caused 
corn  roots  to  stay  on  top  of  the  ground. 
With  result  must  have  frequent  rains  as 
corn  cannot  stand  a  long  dry  period  al¬ 
though  much  sub-soil  moisture.  Need 
rains  now  for  all  but  early  corn. 

LODI,  wis.,  August  7th — Not  any  too 
hot — I  mean  the  corn — not  the  weather. 
Although  we  had  a  few  showers  we  need 
some  real  rain.  With  favorable  weather 
we  may  get  a  75  per  cent  pack.  This 
may  dwindle  down  to  50  per  cent  if  we 
don’t  get  rain. 

SUSSEX,  WIS.,  August  7th — While  our 
stand  of  corn  is  good  and  more  even  than 
it  was  last  year,  the  plants  are  suffering 
from  lack  of  moisture.  Unless  a  good 
drenching  rain  is  had,  the  crop  will  be 
only  around  70  per  cent  of  last  year. 
Some  of  the  fields  are  firing  and  the  ton¬ 
nage  will  be  quite  a  bit  under  expecta¬ 
tions. 

OTHER  ITEMS 

SUSSEX,  WIS.,  August  7th — Beets:  Early 
crop  is  nice  although  it  is  running  only 
about  six  and  one-half  tons  to  the  acre 
as  against  eight  which  we  anticipated. 


The  quality  is  good.  A  good  rain  is 
needed  to  really  set  off  the  beet  situation 
in  good  shape.  Other  items  such  as 
beans,  carrots  and  kraut  are  coming 
along  well,  but  a  good  rain  will  help  all 
of  them  materially. 

OZARK,  ARK.,  August  7th  —  Spinach: 
While  no  fall  spinach  has  as  yet  been 
planted  farmers  are  planning  a  little 
above  the  average  acreage.  Pack  of  most 
items  will  he  smaller  here  than  in  1940 
because  produce  market  is  consuming 
much  larger  quantities. 

CORN  PROGRESS  REPORT  TO  AUGUST  9 

By  Corn  Conners'  Service  Bureau 
August  12,  1941. 

MAINE — Majority  continue  to  report 
progress  good  but  fear  for  holding  pros¬ 
pects  due  to  lack  of  rain.  Prospects  re¬ 
ported  at  from  110  to  200  per  cent  of 
1940. 

NEW  YORK — Majority  report  prog¬ 
ress  good  but  need  for  rain — prospects 
from  100  to  150  per  cent  of  1940. 

PENNSYLVANIA  — Majority  report 
damage  from  drought  reducing  progress 
seriously  with  estimates  showing  pros¬ 
pects  down  to  from  60  to  90  per  cent 
of  1940. 

NEW  JERSEY— Finished  — 142  per 
cent  of  1940. 

VIRGINIA  —  Normal  yield  reported 
but  rain  needed  on  balance  for  proper 
maturing.  Prospects  95  per  cent  of  1940. 

MARYLAND  —  Majority  report  nor¬ 
mal  pack  progress  with  early  corn  from 
90  to  110  per  cent  of  1940  on  yields — 
fear  for  reduction  of  prospects  on  late 
corn  with  prospects  already  estimated  at 
70  to  75  per  cent  of  1940. 

OHIO — Majority  report  pack  progress 
held  below  normal  by  excessive  heat  and 
lack  of  moisture.  Late  corn  in  danger¬ 
ous  stage  and  needing  moisture  to  pre¬ 
vent  serious  damage. 

INDIANA — Majority  report  hot  wea¬ 
ther  reducing  early  yields  to  from  slight¬ 
ly  below  normal  to  35  per  cent  of  normal 
with  estimates  from  50  to  100  per  cent 
of  1940. 

ILLINOIS  —  Majority  report  golden 
pack  finished  with  good  yields — 80  cases 
per  acre  reported  by  some.  Majority 
report  country  gentleman  suffering  from 
heat  and  drought  with  yield  estimates 
reducing  accordingly.  Prospects  at  from 
125  to  150  per  cent  of  1940. 

lOWA-NEBRASKA — Majority  report 
definite  damage  from  prolonged  heat  and 
drought  with  early  plantings  yielding  75 
to  90  per  cent  of  1940  and  later  plant¬ 
ings  facing  serious  reductions  to  as  much 
as  50  per  cent  of  1940. 

MINNESOTA  —  Majority  report  al¬ 
most  normal  with  some  damage  from 
heat  and  drought  reducing  yields  and 
prospect  to  80  to  90  per  cent  of  1940. 

WISCONSIN  —  Majority  report  con¬ 
tinued  reduction  in  prospects  from  heat 
and  lack  of  rainfall.  Prospects  60  to  80 
per  cent  of  1940. 

FAR  WEST  —  Majority  report  good 
progress  with  prospects  95  to  100  per 
cent  of  1940. 
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CITED  ON  BROKERAGE 

The  Federal  Trade  Commission  this 
week  issued  an  order  directing  the  Uco 
Food  Corporation,  Newark,  N.  J.,  whole¬ 
sale  grocers,  to  cease  and  desist  from 
violation  of  the  brokerage  section  of  the 
Robinson-Patman  Act. 

Commission  findings  were  that  the  re¬ 
spondent  corporation  has  received  and 
accepted,  in  connection  with  the  purchase 
of  its  requirements,  substantial  allow¬ 
ances  and  discounts  in  lieu  of  brokerage. 
This  is  found  to  have  been  accomplished 
usually  by  the  respondent’s  purchase  of 
commodities  at  prices  lower  than  the 
prices  at  which  such  commodities  are 
sold  to  other  purchasers,  such  prices  hav¬ 
ing  been  lower  by  an  amount  which  re- 
fiects  all  or  a  portion  of  the  brokerage 
currently  being  paid  by  the  sellers  of 
the  commodities  to  their  respective  bi'o- 
kers  for  effecting  sales  of  such  commodi¬ 
ties  to  other  purchasers. 

The  Commission  order  directs  the  re¬ 
spondent  corporation  to  cease  receiving 
or  accepting  from  sellers,  directly  or  in¬ 
directly,  any  allowance  or  discount  in 
lieu  of  brokerage  fees  or  commissions  in 
whatever  manner  or  form  such  allow¬ 
ances,  discounts,  brokerage  fees  or  com¬ 
missions  may  be  offered, allowed,  granted, 
paid  or  transmitted;  and  to  cease  receiv¬ 
ing  or  accepting  from  sellers  in  any  man¬ 
ner  or  form  whatever,  directly  or  indi¬ 
rectly,  anything  of  value  as  a  commission, 
brokerage  fee  or  other  compensation  or 
any  allowance  or  discount  in  lieu  thereof 
upon  purchases  of  commodities  made  by 
the  respondent. 


ANOTHER  SUPER  CITED 

The  Federal  Trade  Commission  has 
issued  an  order  against  the  Giant  Tiger 
Corporation,  Philadelphia,  ordering  this 
super  market  corporation  to  cease  and 
desist  from  violation  of  the  brokerage 
section  of  the  Patman  Act. 

The  Commission  found  in  this  case  that 
the  respondent  corporation,  operator  of 
a  chain  of  super  markets,  had  received 
and  accepted,  in  connection  with  the  pur¬ 
chase  of  its  requirements,  substantial 
allowances  and  discounts  in  lieu  of  bro¬ 
kerage.  This  is  found  to  have  been  ac¬ 
complished  by  purchases  at  prices  reflect¬ 
ing  the  saving  equal  to  usual  brokerage. 

The  Commission  order  directs  Giant 
Tiger  to  immediately  discontinue  these 
practices,  which  are  found  violative  of 
the  Robinson-Patman  Act. 

TAKE  DEFENSE  ON  F.T.C.  CHARGES 

Evaporated  milk  producers  and  rice 
growers  came  before  Federal  Judges  at 
San  Francisco,  Calif,  late  in  July  on 
charges  of  price  fixing  brought  against 
them  several  weeks  ago.  A  formal  hear¬ 
ing  is  set  for  September  22.  At  the 
same  time  Judge  Roche  took  under  sub¬ 
mission  the  motion  of  the  Evaporated 
Milk  Association  to  quash  an  indictment 
charging  conspiracy  to  fix  evaporated 
milk  prices  in  10  Western  States. 

OLIVE  PLANT 

G.  Maselli  &  Sons  will  erect  an  olive 
packing  plant  at  Orland,  Calif. 


DAIRYMEN  PERTURBED 

Reports  in  dairy  circles  indicate  that 
producers  are  much  concerned  over  cur¬ 
rent  heavy  demands  for  canned  and  dried 
milk,  and  cheese,  for  shipment  to  Britain 
under  the  provisions  of  the  lease-lend 
program. 

Current  indications  are  that  British 
requirements  for  the  coming  year  will 
aggregate  15,000,000  cases  of  evaporat¬ 
ed  milk,  250,000,000  pounds  of  cheese, 
and  200,000,000  pounds  of  dry  milk 
solids. 

These  demands,  as  well  as  home  re¬ 
quirements,  it  is  feared,  will  necessi¬ 
tate  a  material  expansion  in  domestic 
milk  production.  The  catch,  according 
to  the  dairy  interests,  is  tho-  after-war 
aftermath  of  any  further  expansion  in 
milk  production — already  an  outstanding 
agricultural  problem  prior  to  the  devel¬ 
opment  of  the  defense  crisis. 

An  accompanying  worry  which  seems 
to  have  the  dairy  interests  much  upset, 
is  the  fear  that  domestic  margarine  pro¬ 
ducers  will  make  further  important  prog¬ 
ress  in  developing  home  outlets  for  their 
product  while  daii’ymen  are  concentrat¬ 
ing  their  attention  on  producing  milk 
pi’oducts,  rather  than  selling  more  butter 
to  consumers  in  this  country. 

VITA  ADDITION  NEARS  COMPLETION 

A  large  addition  to  the  cannery  of  the 
Val  Vita  Food  Products  Company,  Full¬ 
erton,  Calif.,  is  nearing  completion.  The 
addition  will  make  this  plant  one  of  the 
largest  in  the  Far  West. 


AYARS  Latest  10  Station 
New  Perfection 

PEA,  BEAN  & 
CORN  FILLER 

Has  TWO  separate  Briners  over  funnels,  dis¬ 
pensing  HALF  of  the  brine  BEFORE  the 
peas  and  the  BALANCE  on  top  of  the  peas. 

Having  TEN  Pockets,  the  brine  has  ample 
time  to  soak  in  the  peas  before  leaving  the 
funnels.  This  materially  increases  speed. 

A  New  Design  for  High  Speed. 

Large  Revolving  Hopper. 

^  e  also  make  a  5  pocket  Pea  and  Bean  Filler. 


FOR  FILLING: 
PEAS,  BAKED  BEANS, 
LIMA  BEANS, 
RED  KIDNEY  BEANS, 
WHOLE  GRAIN  CORN, 
HOMINY, 
DICED  BEETS, 
DICED  CARROTS,  Etc. 


STEAM 

COIL 


HOPPER 


STOP 


LIQUID 

NO. 


AYARS  MACHINE  COMPANY,  Salem,  New  Jersey 
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A  COMPLETE  COURSE  IN  CANNING 

Sixth  editioriy  1936  revised  up-to-date. 

The  Industry’s  Cook  Book  for  over  30  years. 


FOR  MANAGERS, 
SUPERINTENDENTS. 


BROKERS 


AND  BUYERS 


Size  6x9, 360  Pages  Beautifully  Bound. 
Stamped  in  Gold. 


360  pages  of  proved  pro¬ 
cedure  and  formulae  for 
everything  ‘  ‘  Canable  ’  ’ . 


"I  would  not  take  $1,000.00  For  my 
copy  if  I  could  not  get  another." 

— a  Famous  processor. 


All  the  newest  times  and  temperatures 
All  the  newest  and  latest  products 


•  Fruits  •  Vegetables  •  Meats  •  Milk  •  Soups 

•  Preserves  •  Pickles  •  Condiments  •  Juices 

•  Butters  •  Dry  Packs  (soaked)  •  Dog  Foods 
and  Specialties  in  minute  detail,  with  full  instruc¬ 
tions  from  the  growing  through  to  the  warehouse. 


Used  by  Food  Processors  to  check  times,  tem- 
eratures  and  RIGHT  procedure  ...  by  Distri¬ 
butors  to  KNOW  canned  foods  ...  by  Home 
Economists  to  TEACH  the  subject  of  food  pre¬ 
servation. 

For  sale  by  all  supply  houses  and  dealers  .  .  . 
or  direct.  Price  $10.  postpaid. 


Published  and  Copyrighted  By 

THE  CANNING  TRADE 

Since  1878 — The  Canned  Foods  Authority 
BALTIMORE,  20  South  Gay  Street.  MARYLAND 
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THE  CANNED  FOODS  MARKETS 


WEEKLY  REVIEW 

Canners  More  Interested  in  Getting  Up  the 
Packs  Than  in  Selling — All  Prices  Firm  or 
Advanced — It  is  Now  a  Question  of  Weath¬ 
er — Just  Now  Not  At  All  Favorable — ^The 
Acreages  and  Prospects. 

A  QUESTION  OF  WEATHER  —  The 
question  of  market  prices  of  can¬ 
ned  foods,  and  market  conditions, 
is  forced  into  the  background  by 
weather  threats  to  canning  crops 
in  most  sections  of  the  country. 
That  canners  are  more  interested 
in  getting  the  crops  into  the  cans 
than  in  prices  or  selling  is  the  ex¬ 
pression  that  comes  from  coast  to 
coast.  As  a  result  complaints  are 
coming  that  the  market  lacks  ac¬ 
tion  because  of  the  paucity  of  of¬ 
ferings.  Until  the  canners  can  bet¬ 
ter  see  what  they  may  have  to 
sell  they  do  not  care  to  consider 
further  business.  Government  pur¬ 
chases,  plus  the  ever-willing  buy¬ 
ers,  and  plus  heavy  selling  of  fu¬ 
tures,  in  face  of  poor  crop  condi¬ 
tions,  very  naturally  cause  this 
halt. 

Pea  canners,  who  have  com¬ 
pleted  this  year’s  work,  are  wait¬ 
ing  to  see  just  what  the  Govern¬ 
ment  may  want;  corn  canners  are 
worried  over  the  damage  to  that 
crop  from  cold  and  dryness  in  some 
sections,  and  heat  and  dryness  in 
others ;  tomato  canners  are  also 
suffering  from  this  dryness  and  un¬ 
favorable  weather,  and  are  wor¬ 
ried  that  they  may  not  be  able  to 
vet  up  their  futures.  Fruit  can¬ 
ners  everywhere  are  in  the  same 
quandry,  R.S.P.  cherries  furnish- 
•ng  a  good  example,  as  will  be 
een  from  the  Coast  report  in  this 
ssue.  And  as  for  fish,  prices  for 
he  raw  product  have  gone  over 
le  moon,  and  the  runs  are  not  as 
ney  used  to  be,  it  is  reported. 

We  are  now  at  what  ought  to  be 
he  heavy  rush  season  of  tomato, 
nd  corn  canning  in  this  Tri-State 
'gion,  but  both  crops  are  disap- 
earing.  Thursday  morning’s  Sun 
-aper  featured  two  matters  of  in¬ 


terest  to  the  whole  industry.  “To¬ 
matoes  In  State  Far  Below  Nor¬ 
mal,”  heads  one  item  from  Dr.  T. 
B.  Symons  head  Agricultural  ser¬ 
vice  University  of  Maryland,  re¬ 
porting  on  an  investigation  made 
by  H.  A.  Hunter,  the  University’s 
canning  crop  specialist,  after  vis¬ 
iting  228  fields  on  the  ’Shore.  His 
report  is:  “the  crop  is  consider¬ 
ably  below  normal,”  but,  he  added, 
the  vines  ar,e  in  relatively  good 
condition,  and  with  a  favorable 
Fall  we  may  still  have  a  normal 
yield.  An  interesting  feature  of 
this  is  the  Doctor’s  report  of  65,000 
acres  of  land  now  planted  to  to¬ 
matoes  in  Maryland,  as  compared 
with  48,000  last  year.  This  would 
seem  to  be  a  very  fine  compliance 
with  the  Government’s  request 
for  a  heavy  increase  in  tomato 
canning,  to  equal  15  million  extra 
cases.  There  is  time  yet  for  good 
old  Dame  Nature  to  come  to  the 
help  of  the  growers,  and  the  can¬ 
ners.  But  note  in  the  report  that 
is  to  follow  that  these  figures  are 
considerably  in  advance  of  the 
Government’s  own  report  as  of 
August  1. 

The  second  interesting  feature 
refers  to  the  great  shoepeg  corn 
country  in  Harford  County,  Mary¬ 
land,  adjoining,  in  fact  constitut¬ 
ing  much  of  the  Aberdeen  Proving 
Ground.  Now  the  Government 
wants  more  land,  and  the  feature 
tells  the  story  under  the  heading: 
“Shoe-peg  Corn  Checks  Army  In 
Land  Deal.”  In  World  War  I  a 
very  large  amount  of,  and  some  of 
the  best,  shoepeg  corn  land  was 
taken,  and  now  this  last  demand 
will  cut  further  into  this  unique 
and  very  valuable  corn  growing 
and  canning  region.  There  are 
those  who  contend  that  this  is  the 
only  region  in  the  world  where 
true  shoepeg  corn  can  be  grown; 
and  it  has  long  been  the  marvel 
of  all  agriculturists  that  splendid 
crops  of  this  high  quality  corn  can 
be  and  are  produced  year  after 
year  on  the  same  ground  without 
the  usual  needed  rotation  with 
other  crops.  It  is  a  pity  that  it 


has  to  fall  a  victim  to  the  war 
demands. 

CROP  CONDITIONS  —  Under  date 
of  August  12,  just  received  here, 
the  Agricultural  Marketing  Ser¬ 
vice,  U.S.D.A.  reported  on  staple 
canning  crops  as  follows.  The 
same  report  gives  the  prospects 
and  conditions  of  Cabbage  for 
Kraut,  81.4%  as  compared  with 
89.9%  last  year  and  the  ten  year 
average  of  77.5%.  Of  cucumbers, 
for  pickles,  81.7%  as  compared 
with  80.2%  last  year  and  the  gen¬ 
eral  average  of  77.8%.  On  pimien- 
tos  for  canning,  75%  as  compared 
with  85%  last  year  in  California 
and  of  57%  this  year  against  58% 
last  year  in  Georgia.  Lima  beans, 
87.9%)  against  77.6%  last  year  and 
the  general  average  78.3%).  Beets, 
84.1%  against  78.4%  last  year  and 
of  73.9%  average.  And  here  is  the 
detailed  report  on  the  staples : 

CONDITION  AND  PROGRESS 
ON  AUGUST  1 

Reports  to  the  Department  of  Agri¬ 
culture  on  the  4  important  vegetables — 
green  peas,  snap  beans,  sweet  corn,  and 
tomatoes — indicate  that  the  aggregate 
tonnage  in  prospect  for  1941  exceeds  the 
1940  estimated  production  of  these  vege¬ 
tables  by  17  per  cent.  This  is  57  per 
cent  more  than  the  average  production 
of  the  same  4  crops  during  the  preced¬ 
ing  10-year  (1930-39)  period.  The  pres¬ 
ent  outlook  is  for  increased  production 
for  each  of  these  corps,  with  the  largest 
increase  indicated  for  sweet  corn.  The 
acreage  planted  in  1941  to  tomatoes  and 
sweet  corn,  combined,  represents  over 
half  of  the  U.  S.  Department  of  Agri¬ 
culture’s  preliminary  estimate  of  the  ag¬ 
gregate  acreage  planted  to  11  truck 
crops  for  processing. 

Over  a  large  part  of  the  United  States, 
the  period  around  August  1  is  a  critical 
time  in  the  development  of  these  crops. 
Abnormally  warm  weather  reported  by 
the  U.  S.  Weather  Bureau  for  all  central 
and  northern  States  east  of  the  Rocky 
Mountains  during  the  last  week  of  July 
drew  heavily  on  the  soils’  reserve  supply 
of  moisture.  But  up  until  August  1,  ex¬ 
cept  for  a  few  scattered  areas,  the  con¬ 
dition  and  yield  prospects  for  unharvest¬ 
ed  crops  were  fairly  favorable. 

By  August  1,  the  season  was  far 
enough  advanced  on  four  important  pro¬ 
cessing  crops  so  that  the  U.  S.  Depart¬ 
ment  of  Agriculture  could  make  an  ap¬ 
praisal  of  the  aggregate  tonnage  in 
prospect  for  1941  with  comparisons.  The 
following  table  shows  this  information. 
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U.  S.  INDICATED  PRODUCTION  FOR  FOUR 
IMPORTANT  TRUCK  CROPS  FOR  PROCESS¬ 
ING,  AUGUST  1.  1941,  WITH  COMPARISONS 
Tons  Tons  Tons 

lO-yr.  avjf.  Indicated 

TRUCK  CROP  (1930-39)  1940  Auk.  1.  1941 


Green  peas  .  203,560  307,120  *339,210 

Snap  beans  .  81,700  114,020  128,910 

Sweet  corn  .  671,600  727,500  1,138,800 

Tomatoes  . 1,579,600  2,274,700  2,387,000 


U.  S.  TOTAL....2,536,460  3,423,340  3,993,920 

♦July  15  indicated. 

SWEET  CORN 

Reports  of  the  condition  of  sweet  corn 
for  processing  on  August  1  and  the  prob¬ 
able  yield  per  acre  indicate  a  production 
of  1,138,800  tons  is  in  prospect  for  1941. 
This  indicated  production  compares  with 
727,500  tons  estimated  for  1940  and  an 
average  of  671,600  tons  harvested  dur¬ 
ing  the  preceding  10-year  (1930-39) 
period. 

A  1941  yield  of  2.63  tons  of  sweet 
corn  per  acre  was  indicated  on  August 
1  for  processing.  In  1940,  the  yield 
was  2.32  tons  and  for  the  preceding  10- 
year  (1930-39)  period,  an  average  yield 
of  2.12  tons  per  acre  was  harvested. 

TOMATOES 

Reports  received  from  tomato  canners 
and  products  manufacturers  on  the  Au¬ 
gust  1  condition  of  the  crop  and  prob¬ 
able  yield  per  acre  indicate  a  production 
of  2,387,000  tons  from  the  458,590  acres 
now  estimated  as  the  planted  acreage 
for  1941.  This  prospective  production 
exceeds  the  previous  record  high  produc¬ 
tion  of  2,274,700  tons  harvested  in  1940 
by  4  per  cent  and  the  average  production 
of  1,579,600  tons  for  the  preceding  10- 
year  (1930-39)  period  by  51  per  cent. 

The  August  1  indicated  yield  of  pro¬ 
cessing  tomatoes  of  5.10  tons  per  acre 
compares  with  3.56  tons  harvested  in 
1940  and  an  average  of  4.23  tons  per 
acre  obtained  during  the  preceding  10- 
year  (1930-39)  period.  Only  2  years  on 
record — 1939  and  1940 — produced  yields 
greater  than  are  in  prospect  for  this 
year.  In  1939,  5.58  tons  were  harvested, 
and  in  1940,  5.56  tons  were  harvested. 

SNAP  BEANS 

Production  prospects  for  snap  beans 
declined  less  than  2  per  cent  during  the 
last  two  weeks  of  July.  A  total  of  128,- 


900  tons  for  canning  and  freezing  was 
indicated  on  August  1.  This  prospective 
1941  production  exceeds  the  1940  esti¬ 
mated  production  of  114,020  tons  by  13 
per  cent  and  the  average  production  of 
81,700  tons  obtained  during  the  preced¬ 
ing  10-year  (1930-39)  period  by  58  per 
cent. 

On  August  1,  a  yield  of  1.75  tons  of 
snap  beans  was  in  prospect  for  1941. 
This  indicated  yield  compares  with  1.84 
tons  harvested  in  1940  and  an  average 
yield  of  1.52  tons  obtained  during  the 
preceding  10-year  (1930-39)  period.  De¬ 
clines  in  yield  prospects  were  reported 
from  a  few  rather  widely  scattered,  but 
important  producing  States,  including 
Delaware,  Maryland,  New  York,  Tennes¬ 
see,  Louisiana  and  Washington. 

OTHER  CRpPS 

On  August  1  the  condition  of  canning 
beets,  gi’een  lima  beans,  kraut  cabbage, 
and  cucumbers  for  pickles  was  above 
average,  although  slight  declines  were 
indicated  for  canning  beets  and  kraut 
cabbage  from  the  condition  of  these 
crops  on  July  15.  The  August  1,  1941, 
condition  of  kraut  cabbage  was  slightly 
below  the  condition  of  this  vegetable  on 
the  corresponding  date  in  1940,  but  in 
the  case  of  lima  beans,  canning  beets, 
and  pickling  cucumbers,  this  year’s  Au¬ 
gust  1  condition  was  more  favorable. 
Georgia’s  crop  of  pimientos  continued  to 
show  the  effects  of  an  adverse  planting 
season  and  was  somewhat  irregular  in 
advancement.  In  some  of  the  fields,  a 
heavy  growth  of  grass  and  weeds  was 
troublesome,  but  where  growers  had 
succeeded  in  cultivating  the  crop,  the 
plants  showed  considerable  improvement 
after  July  15.  Some  harvesting  will  get 
under  way  early  in  August. 

SUPER  MARKET  INSTITUTE  TO  MEET 

The  Fifth  Annual  Convention  of  the 
Super  Market  Institute,  operators  of 
Super  Markets  the  country  over,  will  be 
held  at  Philadelphia,  September  14th  to 
18th. 

NEW  CITRUS  CANNERY  PLANNED 

G.  O.  McDaniel  plans  the  construction 
of  a  citrus  canning  and  packing  plant  at 
Edcouch,  Texas,  for  operation  this  com¬ 
ing  season. 


NEW  YORK  MARKET 

Preparing  Fall  Buying  Campaign — Packs 
Disappointing — Want  Extra  Standard  To¬ 
matoes — Picking  Up  Beans  Wherever  Pos¬ 
sible  —  Corn  Canners  Withdrawn  —  Inter- 
terested  in  Peas — Lima  Bean  Pack  Not 
Promising — Cherries  Strong — Fruits  in  Class 
at  Attractive  Prices — Pro  rating  Salmon — 
Good  Business  in  Blueberries — Sardine  Pack 
Lagging. 

By  “New  York  Stater” 

New  York,  August  15,  1941. 

THE  SITUATION — Trading  tempo 
in  canned  foods  has  slowed  down  a 
little  this  week,  and  jobbers  are 
pausing  to  take  stock  of  things  be¬ 
fore  launching  their  Fall  buying 
campaign.  Markets  continue  strong, 
however,  and  sellers  are  not  press¬ 
ing.  A  feature  this  week  was  the 
announcement  of  opening  prices 
on  California  packs  in  glass,  the 
low  prices  quoted  indicating  a  sub¬ 
stantial  volume  in  such  lines.  In 
the  Tri-states  markets  were  well 
held,  with  packs  running  behind  ex¬ 
pectations  in  many  instances.  Pos¬ 
sibility  of  Federal  commandeering 
of  some  canned  foods  was  coming 
in  for  consideration,  particularly 
in  the  midwest,  where  rumors  of 
impending  action  of  this  nature 
with  respect  to  canned  peas  were 
heard. 

THE  OUTLOOK — Distributors  who 
have  been  proceeding  on  the  theory 
that  food  prices  would  be  permitted 
to  continue  to  advance  without  any¬ 
thing  but  admonitions  from  Wash¬ 
ington  were  jolted  this  week  when 
OPACS  established  a  ceiling  price 
of  31/^  cents  on  raw  sugar  at  New 
York,  with  indications  that  this  ac¬ 
tion  would  be  followed  by  setting 
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of  a  ceiling  for  refined  sugars. 
While  no  indication  of  such  action 
affecting  canned  foods  has  been 
evident,  jobbers  are  studying  the 
possibility  of  such  action,  which 
may  temper  to  some  extent  for¬ 
ward  commitments  on  a  few 
canned  foods  lines,  where  price  ad¬ 
vances  have  been  rather  extreme. 
On  the  general  line  of  staples,  how¬ 
ever,  a  heavy  buying  movement, 
sufficient  to  clear  canners’  holdings 
by  the  close  of  the  year  in  most 
cases,  appears  in  prospect, — always 
assuming,  of  course,  that  the 
packers  will  continue  to  sell  in  the 
“going”  market. 

TOMATOES  —  The  early  “glut” 
period  in  southern  tomato  packing 
has  apparently  come  and  gone  with 
no  indication  of  the  surplus  nor¬ 
mally  seen  at  such  a  period,  and 
no  price  reaction  on  either  the  raw 
or  canned  product.  Canners  in 
many  instances  are  moving  their 
packs  into  warehouses  rather  than 
sell  on  the  present  market,  all  of 
which  makes  for  limited  volume  of 
trading.  On  new  pack  goods, 
prompt  shipment  prices  generally 
heard  are  50  cents  for  standard  Is, 
80  cents  for  2s,  $1.10  to  $1.15  for 
2V2S,  and  $3.40  to  $3.50  for  10s, 
all  F.O.B.  canneries.  Offerings  of 
extra  standards  are  not  large,  with 
Is  at  a  minimum  of  55  cents,  2s  at 
85  cents,  2y2S  at  $1.22i/2-$1.25, 
and  10s  at  $3.85  to  $4.00,  F.O.B. 
canneries.  Jobbers  are  particular¬ 
ly  interested  in  extra  standards, 
the  pack  of  this  grade  to  date  hav¬ 
ing  been  very  limited. 

BEANS — Reports  on  the  crop  are 
not  favorable,  and  distributors  are 
seeking  to  pick  up  stocks  for 
nrompt  shipment,  anticipating  a 
higher  basis  later  on.  Some  offer- 
ngs  of  standard  cut  green  are  re- 
‘orted  at  90-95  cents  for  2s,  $1.25- 
>1.271/2  for  214s,  and  $4.25-$4.50 
or  10s,  while  extra  standards  list 
t  $1.00  for  2s  and  $4.50  and  up- 
ards  for  10s,  all  F.O.B.  canneries, 
tandard  cut  wax  are  generally 
eld  at  95  cents  basis  for  2s  at 
nneries. 

CORN — With  late  crop  reports 
ecidedly  unfavorable,  southern 
ickers  generally  withdrew  offer- 
igs  of  futures  this  week.  Last 
noted  prices  for  new  pack  for 


September  shipment  were  77 V2  to 
80  cents  for  standard  2s,  85  to  90 
cents  for  extra  standards,  and 
971/2  cents  to  $1.00  for  fancy 
quality. 

PEAS — More  buying  interest  is 
reported  on  peas  out  of  the  South 
this  week,  and  markets  are  well 
maintained.  On  Alaskas,  for 
prompt  shipment,  canners  are 
holding  standard  ungraded  or  4 
sieve  at  85  to  90  cents,  with  3-sieve 
at  90  to  95  cents.  Extra  standards 
are  reported  available  at  $1.05  to 
$1,071/2  for  3  sieve  and  $1.15  for 
2  sieve.  On  sweets,  standard  un¬ 
graded  range  90-921/2  cents,  with 
extra  standards  at  $1.05  in  most 
instances  for  3  sieve,  prices  being 
F.O.B.  cannery. 

LIMAS — Reports  from  the  Tri- 
States  indicate  a  probable  short 
out-turn  on  limas,  packing  of 
which  is  now  beginning,  and  job¬ 
bers  are  booking  for  late-August 
early  -  September  shipment.  On 
fresh  white,  2s  are  held  at  75  to 
771/2  cents,  with  10s  at  $4.00,  while 
extra  standard  mixed  green  and 
white  are  quoted  at  $1.00-$1.05  for 
2s  and  $5.00  for  10s.  Fancy  small 
are  strong  at  $1.25  for  2s  and  $6.50 
for  10s,  all  F.O.B.  canneries. 

CHERRIES  SHORT  —  New  pack 
red  sour  pitted  cherries  continue 
to  offer  in  but  limited  volume,  and 
markets  are  strong.  New  York 
State  canners  offer  303s  at  $1.35  in 
water  and  $1.50  in  syrup,  with  2s 
at  $1.60  in  water  and  $1.80-$1.90 
in  syrups.  On  10s,  the  market  is 
extremely  strong  at  $8.00  for 
waters  and  $9.00  for  red  sour 
pitted  cherries  in  40-degree  syrup. 

CALIFORNIA  FRUITS  —  Featuring 
the  market  this  week  was  an  an¬ 
nouncement  of  opening  prices  on 
fruits  in  glass,  quotations  ranging 
from  a  parity  with  the  canned 
product  to  premiums  of  10  cents 
per  dozen  quoted  on  Del  Monte 
fruits  in  glass.  Jobbers  are  in¬ 
clined  to  take  on  the  glass  fruits 
in  better  volume  this  year,  attract¬ 
ed  both  by  the  relatively  low  prices 
and  the  possibility  that  war  devel¬ 
opments  may  force  more  general 
utilization  of  glass  containers  next 
year,  thus  indicating  the  advisabil¬ 
ity  of  establishing  such  packs  in 


the  minds  of  retailers  and  con¬ 
sumers.  Indications  of  growing 
strength  in  pineapple  were  reflect¬ 
ed  by  announcement  by  Libby, 
McNeill  &  Libby  that  it  has  with¬ 
drawn  on  both  pineapple  and  juice 
for  shipment  from  both  Honolulu 
and  the  West  Coast. 

SALMON  —  With  all  prices  for 
Alaska  salmon  nominal,  reports 
are  coming  through  of  pro  rata 
deliveries  on  business  booked  s.a.p. 
earlier  in  the  season.  In  the  case 
of  one  prominent  packer  (Libby) 
deliveries  will  be  50  per  -cent  on 
red  tails  and  75  per  cent  on  red 
flats. 

BLUEBERRIES — There  was  quite  a 
flurry  of  business  on  new  pack 
Maine  blueberries  this  week,  with 
10s  generally  established  at  $8.50 
for  waters  and  $9.00  for  syrup 
pack,  F.O.B.  canneries.  On  No.  2s, 
water  pack  is  quoted  at  $1.75,  with 
syrup  pack  $1.80-$1.90. 

SARDINES  —  The  Maine  pack  is 
lagging,  with  canneries  in  the 
Portland  and  Rockland  areas  in¬ 
operative  because  of  the  short  run 
of  fish,  or  running  only  on  a  part- 
time  basis.  Some  business  was  re¬ 
ported  placed  early  in  the  week  at 
$3.50  for  quarter  oil  keyless,  but 
the  market  has  now  moved  up  to 
$3.75  and  appears  strong  at  that 
basis,  where  canners  are  still  in 
position  to  offer.  A  number  of 
sardine  canners,  not  hitherto  pack¬ 
ers  of  mackerel,  are  going  into  that 
field  this  season  and  are  booking 
on  the  basis  of  95  cents  per  dozen, 
F.O.B.  canneries,  for  48  Is. 

LOBSTER  AGAIN  UP — ^With  offer¬ 
ings  short,  sellers  have  again  ad¬ 
vanced  their  prices  on  new  pack 
Canadian  lobster,  new  prices  being 
$1.90  per  dozen  on  96  /4s  and 
$3.25  per  dozen  on  48/1/2®,  F.O.B. 
New  York  City  warehouse. 

RALPH  K.  HIMROD 

Ralph  K.  Himrod,  who  spent  his  entire 
active  business  life  with  the  Winorr  Can¬ 
ning  Company,  Circleville,  Ohio,  which 
covered  a  period  of  40  years,  died  at  his 
home  in  Wauseon,  Ohio,  early  on  the 
morning  of  August  12th  of  heart  dis¬ 
ease.  Mr.  Himrod  built  the  company’s 
plant  at  Wauseon  and  since  its  construc¬ 
tion  had  been  in  full  charge  at  that  point 
as  General  Manager.  He  had  a  great 
many  friends  in  the  trade  who  will  re¬ 
gret  to  learn  of  his  death. 
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CHICAGO  MARKET 

Market  Lacks  Quotations — As  Tomatoes 
Are  Quoted — Pea  Canners  Waiting  to 
Know  Government  Wants  —  Heat  and 
Drought  Hurting  Corn — High  Prices  and 
Pro  rating  on  Beans — Cabbage  Crop  Also 
Suffering  —  Withdrawn  on  Beets  —  Fruits 
Forced  Up — Fish  Prices  High. 

By  “Illinois” 

Chicago,  Aug.  15th,  1941. 

THE  WEATHER — The  heat  wave 
has  subsided  the  past  couple  days 
or  so  and  the  drought  has  been 
broken.  Additional  moisture,  how¬ 
ever,  is  necessary  to  bring  all 
growing  crops  to  full  fruition. 

Here  is  another  verse  of  that 
poem  (see  last  week’s  issue) 

“Now  what  I’d  like  and  what 
you’d  like  is  plane  enugh  to 
see : 

It’s  jest  to  have  old  Providence 
drop  round  on  you  and  me 

And  ast  us  what  our  views  is 
first,  regardin’  shine  er 
rain. 

And  post  ’em  when  to  shet  her 
off,  er  let  her  on  again ! 

And  yit  I’d  ruther,  after  all- 
considern  other  chores 

I  ‘got  on  hands,  a-tendin’  both 
to  my  affares  and  yours — 

i’d  ruther  miss  the  blame  I’d 
git,  a-rulin’  things  up  thare. 

And  spend  my  extry  time  in 
praise  and  gratitude  and 
prayer.” 

TOMATOES — Packing  has  started 
in  a  small  way  in  Indiana  and  Ohio. 
In  another  week,  the  season  will 
be  on  in  full  force.  The  market 
is  featured  by  the  lack  of  quota¬ 
tions.  Most  canners  feel  that  they 
have  sold  as  heavily  as  they  dare 
and  will  not  add  to  their  commit¬ 
ments  until  they  know  they  have 
the  goods  in  the  can.  Some  prices 
that  your  reporter  picked  up,  are 
as  follows:  No.  2(4  Standard  In¬ 
diana  Tomatoes,  $1.05  factory; 
No.  2(4  Ex.  Standard  Indiana  To¬ 
matoes,  $1.20  factory ;  No.  2  Stand¬ 
ard  Indiana  Tomatoes,  80  cents 
factory;  No.  1  Standard  Indiana 
Tomatoes,  50  cents  factory. 

PEAS — A  large  majority  of  the 
Wisconsin  canners  have  withdrawn 
from  the  market  until  they  know 


just  what  the  Government  is  going 
to  take  on  this  last  bid  that  will  be 
opened  next  week.  Meanwhile, 
sales  are  being  made  every  day 
with  No.  1  tins  becoming  almost  as 
scarce  as  No.  10  tins.  The  going 
market  it:  No.  2  Standard  No. 

4  Alaskas,  90  cents  factory;  No.  2 
Standard  No.  3  Alaskas,  $1.00  fac¬ 
tory;  No.  2  Ex.  Standard  No.  3 
Alaskas,  $1.10  factory. 

CORN — The  yield  of  yellow  corn 
to  date  has  been  heavy  but  the 
quality  is  now  being  lowered  on 
account  of  the  heat  and  dryness. 
Corn  canners  seem  concerned  over 
white  corn,  both  Country  Gentle¬ 
man  as  well  as  Narrowgrain. 
Southern  Indiana  has  been  hard 
hit  on  white  corn.  There  are  sev¬ 
eral  large  canners  in  that  section 
and  it  is  doubtful  if  they  will  have 
sufficient  white  corn  to  deliver 
their  future  contracts  in  full. 

The  market  is  firm  with  trade 
interest  keen  and  considerable  buy¬ 
ing  going  on.  Like  in  Peas,  No. 
10  tin  corn  is  hard  to  obtain.  The 
Government  requirements  of  up¬ 
wards  of  a  million  cases,  has  stif¬ 
fened  the  market  considerably. 
Average  prices  are:  No.  2  Fancy 
Cream  Style  Yellow,  95  cents  to 
$1.00  factory;  No.  2  Extra  Stand¬ 
ard  Cream  Style  Yellow  85  cents 
to  90  cents  factory;  No.  2  Fancy 
Cream  Style  Country  Gentleman, 
$1.00  factory;  No.  2  Standard 
Cream  Style  Narrowgrain,  80  cents 
factory ;  No.  2  Ex.  Standard  Cream 
Style  Narrowgrain,  85  cents  fac¬ 
tory. 

GREEN  AND  WAX  BEANS  —  Some 
rainfall  prevailed  in  the  principal 
bean  sections  of  Wisconsin  last 
week  but  more  moisture  is  needed 
to  bring  through  the  crop  which 
has  been  suffering  badly.  No  one 
seems  to  know  what  the  market  on 
cut  green  beans  really  is.  One 
well  informed  food  man  said  that 
canners  would  be  able  to  get  at 
least  95  cents  to  $1.00  for  No.  2 
standard  Wisconsin  cut  green 
beans,  but  that  seems  to  be  rather 
extreme. 

Because  of  the  drought,  the  wax 
bean  crop  was  badly  hit  and  pro 
rata  deliveries  seem  to  be  the  order 
of  the  day  on  all  grades  of  beans. 

SAUERKRAUT — The  cabbage  crop 
has  also  suffered  from  the  hot,  dry 


weather,  plus  an  unusual  infesta¬ 
tion  of  worms.  The  market  has 
reacted  to  higher  levels,  such  as — 
No.  2(/2  fancy  sauerkraut,  80  cents 
factory;  No.  2  fancy  sauerkraut, 
70  cents  factory;  No.  10  fancy 
sauerkraut,  $2.65  factory. 

BEETS  —  Due  to  the  abnormal 
weather  conditions,  most  canners 
in  Wisconsin  have  withdrawn  en¬ 
tirely  from  the  beet  market.  The 
trade  have  been  purchasing  a  “sec¬ 
ond-breath”  line,  i.  e.  adding  to 
their  contracts  placed  earlier  in 
the  season. 

CALIFORNIA  FRUITS  —  Announce¬ 
ment  that  the  Government  would 
purchase  substantial  quantities  of 
cling  peaches,  has  added  further 
strength  to  that  market.  No.  2(4 
choice  yellow  cling  are  now  offered 
at  $1.95  as  against  an  opening  of 
$1,821/0. 

Apricots  have  been  cleaning  up 
nicely  and  some  substantial  busi¬ 
ness  has  been  closed  during  the 
week  under  review.  Fancy  apri¬ 
cot^  of  all  kinds  and  both  halves 
peeled  and  whole  peeled,  are  in 
scant  supply  and  in  many  in¬ 
stances,  pro  rata  deliveries  rule. 

Cocktail  and  fruit  salad  are 
scheduled  for  further  advances,  so 
everyone  seems  to  think. 

PACIFIC  NORTHWEST — Pear  pack¬ 
ing  will  start  within  ten  days,  a 
little  earlier  than  usual.  Crop 
prospects  are  favorable  but  all  can¬ 
ners  in  Oregon  and  Washington 
are  reported  withdrawn  from  the 
market,  due  to: 

1st :  Substantial  sales  to  the  reg¬ 
ular  grocery  distributing  trade. 

2nd:  The  Government  has  re¬ 
cently  stepped  in  and  asked  for 
larger  than  expected  quantities 
that  will  place  practically  every 
canner  in  the  “sold-up”  class. 

Oregon  Prune-Plums  are  begin¬ 
ning  to  perk  up  and  a  prominent 
factor  in  Portland  wrote  —  “The 
old  days  of  making  the  Prune- 
Plum  a  price  football  to  retail  at 
a  low  figure,  are  gone.”  The  F.S. 
C.C.  in  behalf  of  the  British,  are 
in  the  market  for  upwards  of  a 
million  cases  of  Prune-Plums.  It 
seems  they  want  the  canners  to 
pack  these  in  No.  10  tins,  some¬ 
what  similar  to  No.  10  pie  cling 
peaches. 
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fish — Gulf  canners  have  named 
prices  on  Fall  pack  shrimp: 


No.  1  broken,  wet . $1.30 

No.  1  small,  wet .  1.40 

No.  1  medium,  wet .  1.50 

No.  1  large,  wet .  1.60 


With  the  opening  of  the  sardine 
fishing  season  in  California,  some 
substantial  business  has  been  re¬ 
corded  on  ovals  in  tomato  sauce  at 
$4.00  to  $4.10  coast.  The  Chicago 
trade  are  purchasing  salmon  in  a 
conservative  way  at  the  opening 
prices  of : 

No.  1  tall  fancy  red . $3.35 

No.  1  tall  fancy  pinks .  1.75 

No.  1  tall  chums .  1.70 

THE  GREAT  INTERSTATE  GROCERY 
CHAIN  “OCTOPUS”  —  Crichton 
Clarke,  counsel  for  the  Senate 
Committee  to  Study  Problems  of 
American  Small  Business,  reported 
to  Senator  James  E.  Murray,  chair¬ 
man  of  the  committee,  his  study  in 
which  the  attorney  holds  decisions 
of  the  United  States  Supreme 
Court  responsible  for  the  growth 
of  chain  stores  and  legalizing  price 
cutting.  Without  these  decisions, 
Clarke  finds,  “there  would  be  no 
small  business  problem  and  there 
would  be  no  trust  problem.” 

Attorney  Clarke’s  study  of  small 
business  problems  is  printed  in  a 
pamphlet  which  reviews  the  “Su¬ 
preme  Court  in  relation  to  small 
business  and  the  Sherman  Act.” 
It  is  a  direct  indictment  holding 
that  court  responsible  for  the 
growth  of  monopoly. 

Readers  of  this  column  who 
more  or  less  agreed  with  the  furor 
that  ruled  some  couple  years  or  so 
igo  about  packing  the  Supreme 
Court,  would  doubtless  change 
^heir  thinking  if  they  would  write 
Senator  Murray  for  a  copy  of  the 
l  amphlet  and — read  it. 

CALIFORNIA  MARKET 

3nners  Generally  Out  of  the  Market — 
>yers  Here  in  Person  From  Many  Sections 
'  -Peach  Prices  Stabilized  But  Others  Ad- 
ncing — Canners  More  Interested  in  Cet- 
ig  up  the  Packs  Than  in  Selling — Heavy 
Call  For  Olives  For  Pressing  (oil). 

By  “Berkeley” 

San  Francisco,  August  15,  1941. 

MARKET  —  With  many  canners 
tactically  out  of  the  market  for 
le  time  being,  owing  to  the  ex¬ 


tremely  heavy  business  booked  in 
recent  weeks,  selling  has  slowed 
down  to  a  noticeable  extent.  Buy¬ 
ers  are  still  interested  in  almost  all 
items  in  the  list,  regardless  of 
price,  and  many  have  come  here 
personally  from  distributing  points, 
hopeful  of  filling  anticipated  needs. 
Canners  are  now  more  interested 
in  getting  products  into  cans  than 
in  making  additional  sales  and 
many  will  wait  until  the  packing 
season  nears  an  end  before  enter¬ 
ing  the  market  again.  And  in  the 
meantime,  transportation  becomes 
more  and  more  of  a  problem,  par¬ 
ticularly  by  the  water  routes,  with 
buyers  clamoring  for  early  deliv¬ 
eries. 

FRUITS — Cling  peach  prices  seem 
to  be  fairly  stabilized  and  no 
changes  have  been  noted  during 
the  week,  but  there  have  been 
advances  in  some  grades  and  sizes 
in  apricots,  cherries,  fruits-for- 
salad,  fruit  cocktail  and  freestone 
peaches.  In  apricots,  choice  halves 
in  the  No.  10  size  are  now  quoted 
at  $7.00,  with  none  apparently  to 
be  had  for  less  than  $6.75.  Only 
a  week  ago  some  sales  were  made 
at  $6.25.  It  also  seems  that  no 
solid  pack  pie  is  to  be  had  for  less 
than  $6.50.  Several  changes  have 
been  made  in  cherry  lists,  with 
some  packers  reporting  sales  of 
No.  2i/o  standards  at  $2.45.  In  No. 
10s,  choice  is  being  quoted  by  some 
interests  at  $9.25,  standards  at 
$8.25  and  water  at  $5.00.  These 
represent  advances  up  to  50  cents 
a  dozen.  In  fruits-for-salad.  No. 
10  fancy  has  been  advanced  to 
$9.25  and  No.  10  choice  to  $8.65, 
while  in  fruit  cocktail  No.  10  fancy 
is  now  quoted  by  some  at  $8.10, 
with  choice  at  $7.60.  Standard 
freestone  peaches  are  now  selling 
at  $1.60  for  No.  2i/js. 

TOMATOES  —  The  tomato  market 
has  firmed  quite  noticeably  during 
the  week,  particularly  on  stand¬ 
ards.  Minimum  prices  on  spot 
standards  are:  No.  Is,  70  cents; 
No.  2s,  80  cents.  No.  ^Y^s,  $1.05, 
and  No.  10s,  $3.50.  On  solid  pack 
prices  are:  No.  Is,  $1.00;  No.  2s, 
$1.15;  No.  21/^s,  $1.50,  and  No.  10s, 
$4.75.  Slightly  higher  prices  are 
quoted  on  new  pack  tomatoes. 

Considerable  business  has  been 
booked  on  Italian  tomatoes  of  the 


new  pack  at  $4.15  a  case  for  No. 

Is,  $3.25  a  case  for  No.  2V2S,  and 
$5.50  a  dozen  for  No.  10s.  Tomato 
paste,  also  of  the  new  pack,  is 
priced  at  $4.50  a  case  for  both  6-oz. 
and  No.  2i/4s,  and  $7.50  a  dozen 
for  No.  10s. 

FIGS  —  Tentative  opening  prices 
on  canned  figs  have  been  brought 
out  by  the  California  Packing  Cor¬ 
poration,  as  follows :  Del  Monte 
and  featured  brand,  buffet,  72Uj 
cents;  No.  1  tall,  $1.22 V2;  No.  2i/>, 
$2.05,  and  No.  10,  $6.75.  Golden 
Poppy  brand,  in  these  sizes,  re¬ 
spectively,  are  priced  at  65  cents, 
$1.05,  $1.75  and  $6.25. 

OLIVES  —  Packers  of  ripe  olives 
are  showing  considerable  concern 
over  the  mounting  prices  being  of¬ 
fered  for  fruit  by  oil  manufactur¬ 
ers  and  express  hope  that  these  will 
not  get  to  such  heights  that  the 
market  for  their  product,  built  up 
through  years  of  hard  work,  will 
be  given  a  setback.  The  State  De¬ 
partment  of  Agriculture  has  called 
a  meeting  of  growers,  canners  and 
procesors  to  be  held  at  Fresno  at 
an  early  date  to  discuss  prices.  Up 
to  $150  a  ton  has  already  been  of¬ 
fered  for  fruit  by  olive  oil  manu¬ 
facturers.  Last  year  from  $90  to 
$100  a  ton  was  paid,  and  two  years 
ago  the  price  was  $45  a  ton.  Olive 
oil  is  now  selling  at  $4.60  a  gallon 
wholesale.  About  40  gallons  of  oil 
is  produced  from  a  ton  of  fruit. 

FISH — Three  vessels  arrived  this 
week  from  Bristol  Bay,  Alaska, 
with  new  pack  salmon,  but  no  of¬ 
ferings  are  being  made  to  the  trade 
since  it  is  not  definitely  decided 
just  how  much  the  Government 
will  ask  for.  The  pack  of  red  sal¬ 
mon  is  well  below  that  of  two  years 
ago,  but  the  pack  of  pinks  and 
chums  is  running  a  little  larger. 

Stocks  of  canned  tuna  in  first 
hands  are  much  less  than  a  year 
ago  and  canners  are  not  able  to 
keep  up  with  the  orders  coming  in. 
Light  catches  this  season,  coupled 
with  the  cutting  off  of  canned  alba- 
core  from  Japan,  forced  the  price 
of  fish  at  Oregon  ports  to  as  high 
as  $305  a  ton.  This  high  price  did 
not  last  long,  however,  dropping 
quickly  to  $207.50  a  ton.  Normal¬ 
ly,  $140  a  ton  is  considered  a  good 
price. 


(E  CANNING  TRADE  •  August  18,  1941 


19 


The  sardine  packing  season  is 
getting  under  way  in  the  San 
Francisco  district,  but  only  small 
catches  have  been  brought  in  so 
far.  Most  of  the  large  packers  are 
withholding  the  naming  of  prices 
until  some  estimate  can  be  made 
of  the  probable  size  of  the  pack. 

BERRIES  —  California  packers 
maintaining  plants  in  the  Pacific 
Northwest  for  the  handling  of  ber¬ 
ries  and  other  specialties,  have 
brought  out  1941  tentative  opening 
prices  on  berries.  For  featured 
brands  these  are  about  as  follows : 
Blackberries  and  Boysenberries, 
buffet,  85  cents;  No.  1  tall,  $1.45; 
No.  2  tall,  $1.70,  and  No.  10s, 
$8.25.  Strawberries  are  quoted 
about  as  follows:  Buffet,  $1,221/0; 
No.  1  tall,  $1.85,  and  No.  2  tall, 
$2.25. 

STATISTICS  —  The  United  States 
Department  of  Agriculture, 
through  its  Agricultural  Market¬ 
ing  Service,  in  co-operation  with 
the  California  Department  of  Ag¬ 
riculture,  has  brought  out  a  report 
covering  the  acreage  estimates  of 
California  fruit  and  nut  crops  as 
of  1940.  During  recent  years  there 
has  been  a  small  but  gradual  de¬ 
cline  in  the  acreage  devoted  to  the 
production  of  fruit  and  nuts  in  this 
State  but  the  aggregate  of  these  is 
still  large  amounting  to  1,597,350 
acres  in  1940.  The  California 
Legislature  of  1939  adopted  the 
“Fruit  Tree  Registration  Act,” 
which  directs  growers  to  register 
all  tree  fruit  and  nut  plantings  by 
age  and  variety  with  the  local 
county  agricultural  commissioner, 
but  many  growers  have  not  made 
such  registration  and  other  meth¬ 
ods  of  computation  have  been 
found  necessary. 

The  total  acreages  of  fruits, 
bearing  and  non-bearing,  in  which 
the  canning  trade  is  interested, 
are :  Apples,  37,209  acres ;  apricots, 
75,613;  avocados,  14,341;  cherries, 
15,029,  of  which  Royal  Annes  ac¬ 
counted  for  4,808 ;  figs,  36,297 ; 
grapes,  508,034;  grapefruit,  16,- 
279;  lemons,  68,690;  nectarines, 
3,038 ;  olives,  24,267 ;  oranges,  244,- 
391 ;  clingstone  peaches,  51,274 ; 
freestone  peaches,  44,872;  pears, 
49,208,  with  Bartletts  accounting 
for  41,351;  plums,  24,330;  pome¬ 
granates,  576,  and  prunes,  153,520. 


GULF  STATES  MARKET 

Small  Catches  of  Shrimp  Delay  the  Pack — 
Season  Opens  in  Mississippi  and  Louisiana — 

Oyster  Season  Begins  September  1. 

By  “Bayou” 

Mobile,  Ala.,  August  15,  1941. 

SHRIMP  —  We  have  now  gone 
through  the  second  week  of  the 
shrimp  canning  season  in  Ala¬ 
bama,  but  no  shrimp  canned,  due 
to  none  being  available. 

The  pack  is  slow  getting  started 
and  it  may  be  two  more  weeks  be¬ 
fore  it  gets  under  way. 

The  shrimp  in  the  sound  seem  to 
be  better  than  regulation  size  and 
in  some  spots  they  have  caught 
large  shrimp,  which  indicates  that 
fishermen  will  not  have  any  trouble 
with  the  size  of  the  shrimp,  which, 
if  undersize,  the  seafood  commis¬ 
sion  would  stop  them  from  catch¬ 
ing,  but  what  is  lacking  now  is  the 
quantity  of  the  shrimp.  The  shrimp 
in  the  bay  are  small  and  medium 
and  no  large. 

Some  trawling  is  being  done  in 
the  Gulf  now,  but  only  by  boats 
that  sell  to  the  raw,  headless 
shrimp  dealers  who  are  able  to  pay 
a  fancy  price  for  them. 

The  raw  market  is  not  getting 
enough  jumbo  fresh  shrimp  at 
present  to  supply  the  trade,  there¬ 
fore  they  are  drawing  heavily  from 
the  stock  in  the  freezers.  Frozen 
shrimp  may  or  may  not  last  until 
the  large  shrimp  are  in  the  bay  or 
about  thirty  days. 

This  is  not  an  unusual  occurrence 
this  year,  because  shrimp  are  in¬ 
variably  small  and  medium  in  the 
bay  in  the  month  of  August  and 
first  part  of  September,  then  large 
shrimp  commence  to  show  up. 

It  is  said  that  shrimp  shed  their 
shell  about  every  thirty  days  while 
they  are  growing  and  each  time 
they  shed  they  get  50  per  cent 
larger,  so  if  this  is  true  then  the 
next  time  the  shrimp  shed,  the 
ones  that  are  small  now  will  be 
medium  and  those  that  are  medium 
will  be  large. 

SHRIMP  SEASON  OPENS  —  The 
shrimp  season  in  Mississippi  and 
Louisiana  opened  on  August  10th, 
but  like  the  Alabama  factories, 
they  have  not  been  able  to  get  any 


shrimp  to  can,  so  the  seafood  can¬ 
ning  factories  in  this  section  are 
idle,  waiting  for  the  shrimp  to 
show  up. 

The  fishermen  and  factorymen 
of  Biloxi,  Miss.,  have  reached  an 
agreement  over  the  price  of  shrimp 
for  the  season. 

The  canneries  will  pay  $7  per 
barrel  for  shrimp  on  the  fishing 
grounds  and  two  dollars  additional 
for  freight  and  ice,  thus  the  shrimp 
will  cost  the  factories  $9  per  bar¬ 
rel  docks,  which  is  an  increase  over 
the  price  they  paid  the  fishermen 
last  year. 

The  fishermen  announced  the 
price  was  subject  to  change  at  any 
time,  but  apparently  is  satisfac¬ 
tory  now  to  all  concerned. 

The  price  of  the  new  pack 
shrimp  is  $1.40  per  dozen  for  No. 
1  small ;  $1.50  for  No.  1  medium 
and  $1.60  for  large,  f.  o.  b.  factory. 

OYSTERS — A  few  of  the  local  re¬ 
tail  markets  are  handling  oysters 
in  a  small  way  and  the  oysters  are 
showing  up  very  good  for  this  time 
of  the  year. 

The  sale  of  oysters  now  is  lim¬ 
ited  to  a  few  oyster  hungry  folks 
that  eat  them  in  season  and  out, 
but  the  raw  oyster  season  does  not 
officially  open  until  September  1, 
which  is  the  first  month  with  an 
“R.” 

It  is  generally  believed  that 
oysters  are  only  good  in  the  months 
that  have  an  “R,”  yet  it  is  not  alto¬ 
gether  true,  because  oysters  are 
fatter  now  and  apparently  in  bet¬ 
ter  condition  than  they  will  be  in 
a  month  from  now  when  the  waters 
in  the  bay  will  get  much  more  salty 
and  oysters  poor. 

Nevertheless,  the  month  with 
an  “R”  is  a  safe  rule  to  follow,  in¬ 
asmuch  as  the  weather  is  generally 
cool  in  the  Fall  and  oysters  keep 
longer  out  of  water  in  cold  weather, 
therefore  less  liable  to  spoil. 

No  canning  of  oysters  will  take 
place  until  cold  weather  sets  in, 
which  is  about  the  latter  part  of 
November. 

DIVIDEND 

A  25  cent  a  share  dividend  payable 
to  stockholders  on  record  July  25th  has 
been  voted  by  the  Harbauer  Company, 
Toledo,  Ohio,  makers  of  catsup,  pickles 
and  condiments.  It  is  the  first  dividend 
payment  in  3  years. 
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CANNED  FOOD  PRICES 


All  Prices  quoted  F.  O.  B.  Factory 

Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  the  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”:  Central  States  west  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports.  Nominal  means  that  little  or 
none  are  to  be  found  and,  therefore,  there  is  no  market  price. 


Canned  Vegetables 


CANNED  VEGETABLES— Continned 


Eastern 
Low  High 

CORN — Wholegrain 

Yellow,  Fancy  No.  2 .  1.05  . 

12-oz.  vac .  nominal 

No.  10 .  nominal 

Ex.  Std.  No.  2 .  nominal 

No.  10  .  nominal 

Std.  No.  2 . 

No.  10  . 

White,  Fancy  No.  2 .  nominal 

No.  10  . 

Ex.  Std.  No.  2 .  nominal 

No.  10  .  nominal 

Std.  No.  2 .  nominal 

. .  nominal 


Central 
Low  High 


No.  10 


ASPARAGUS 

White  Colossal,  No.  2%.......... 

Large,  No.  2V4 . 

Medium,  No.  2% . 

Green  Mam.  No.  2  ro.  cans.. 

Large,  No.  2 . 

Medium,  No.  2 . 

Tips,  White,  Mam.  No.  1  sq.. 

Small,  No.  1  sq . 

Green,  Mam.  No.  1  sq . 

Small,  No.  1  sq . 

Green  Tips,  60/80,  2s . . 

Green  Tips,  40/60,  2s . 

Green  Cuts  and  Tips,  2s . 

Green  Cuts  and  Tips,  10s 

Green  Cuts,  2s . . 


Eastern 
Low  High 


Central 
Low  High 


STRINGLESS  BEANS 


Ex.  Std.  Cut  Green,  No.  2.. 

No.  10  . 

Std.  Cut  Green,  No.  2 . 


Ex.  Std.  Whole  Green,  No.  2.... 

No.  10  . 

Fancy  Cut  Wax,  No.  2 . 

No.  10  . 


Std.  Cut  Wax,  No.  2.. 


Fancy  Whole  Wax,  No.  2 . 

No.  10  . 

Ex.  Std.  Whole  Wax,  No.  2.. 

No.  10  . 

Std.  Whole  Wax,  No.  2 . 

No.  10  . 

Hed  Kidney,  Std.  No.  2 . 

No.  10  . 


LIMA  BEANS 


No.  2 
No. 
No.  2 
No.  2 
No. 
No.  2 
No. 
No.  2 
No. 
No.  2 


10 


Medium  Green.. 

10  . 

Green  &  White.. 

10  . 

Fresh  White . 

10  . 

Soaked . 


JETS 


hole,  No.  2 . 

No.  2%  . 

No.  10  . 

It,  No.  2 . 75 

No.  2V!  . 95 

No.  10  .  3.15 

ced.  No.  2 . 


No.  2% 

No.  10  . 

i’.ed.  No.  2 . 

No.  10  . 

lestring.  No.  2.. 
7o.  10  . 


vRROTS 

;ed.  No.  2 . 80  . 

Jo.  10  .  3.60  4.50 

:ed.  No.  2 . 65  .80 

Jo.  10  .  3.25  3.75 


AS  AND  CARROTS 

.J.  No.  2 . 

ncy  No.  2 . 


.70 

.95 


.80 

1.16 


HOMINY 

Std.  Split,  No.  1  Tall . 

No.  2^  .  .66 


1.10 

nominal 

5.00 

nominal 

1.00 

nominal 

MIXED  VEGETABLES 

4.60 

nominal 

Fey.,  No.  2 . 

.90 

.95 

4.25 

4.50 

No.  10  . 

1.15 

1.25 

nominal 

Std.,  No.  2 . 

5.50 

5.75 

nominal 

No.  10  . 

nominal 

nominal 

nominal 

PEAS 

No.  2  Fancy  Sweets,  2s . 

No.  2  Fancy  Sweets,  3s . 

1.00 

No.  2  Fancy  Sweets,  4s . 

4.50 

No.  2  Fancy  Sweets,  6s . 

.95 

No.  2  Ex.  Std.  Sweets,  2s . 

4.25 

nominal 

No.  2  Ex.  Std.  Sweets,  3s . 

No.  2  Ex.  Std.  Sweets,  4s . 

nominal 

No.  2  Ex.  Std.  Sweets,  5s . 

nominal 

nominal 

No.  2  Std.  Sweets,  3s . 

No.  2  Std.  Sweets,  4s . 

No.  2  Std.  Sweets,  5s . 

.95 

nominal 

nominal 

No.  10  Std.  Sweets,  2s . 

No.  10  Std.  Sweets,  3s . 

No.  10  Std.  Sweets,  43 . 

1.70  . 

1.50 

1.60 

1.50 

1.55 

7.50  7.75 

1.321/1.  1.40 

1.30 

1.35 

8.00 

1.15  1.20 

6.00  6.35 

1.20 

1.30 

1.25 

1.25 

.90  1.05 

4.75  5.00 

.90 

.90 

.90 

.75  .771/. 

3.75  4.00 

.72! 

li  .80 

.80 

.85 

.57%  .65 

.90  1.25 

1.05 

.771/0 


.85 

1.10 

3.35 


.971/j 


No.  10  Std.  Sweets,  5s .  5.00 

No.  2  Fey.  Alaskas,  Is . 

No.  2  Fey.  Alaskas,  2s . 

No.  2  Fey.  Alaskas,  3s . 

No.  2  Ex.  Std.  Alaskas,  Is 

No.  2  Ex.  Std.  Alaskas,  2s .  1.15 

No.  2  Ex.  Std.  Alaskas,  3s .  1.05 

No.  2  Ex.  Std.  Alaskas,  4s.., 

No.  2  Ex.  Std.  Alaskas,  5s... 

No.  10  Ex.  Std.  Alaskas,  Is. 

No.  10  Ex.  Std.  Alaskas,  2s, 

No.  10  Ex.  Std.  Alaskas,  3s .  6.00 

No.  10  Ex.  Std.  Alaskas,  4s 

No.  2  Std.  Alaskas,  2s .  1.10 

No.  2  Std.  Alaskas,  3s . 

No.  2  Std.  Alaskas,  43 . 

No.  2  Std.  Alaskas,  5s . 

No.  10  Std.  Alaskas,  2s .  6.50 

No.  10  Std.  Alaskas,  3s .  5.10 

No.  10  Std.  Alaskas,  4s .  4.50 

No.  2  Ungraded . . 

Soaked,  2s  . . 

10s  . 

Blackeye,  2s,  Soaked . 

10s  . 


1.15  . 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 


No.  10  . 

.  l.ZM 

nominal 

Ex.  Std.  No.  2 . 

. 95  . 

West  Uoast 

No.  10  . 

nominal 

LiOW 

Uign 

Std.  No.  2 . 

. 90  .96 

nominal 

3.35 

3.50 

CORN — Creamstyle 

3.40 

3.50 

Yellow,  Fancy  No.  2 . 

nominal 

3.30 

3.40 

No.  10  . 

nominal 

3.00 

3.10 

Ex.  Std.  No.  2 . 

nominal 

3.00 

No.  10  . 

nominal 

2.90 

Std.  No.  2 . 

.  nominal 

nominal 

3.35 

3.50 

No.  10  . 

nominal 

2.85 

3.00 

White,  Fancy  No.  2 . 

nominal 

3.00 

3.15 

No.  10  . 

nominal 

2.55 

2.90 

Ex.  Std.  No.  2 . 

nominal 

No.  10  . 

nominal 

Std.  No.  2 . 

nominal 

No.  10  . 

nominal 

11.25 

11.50 

.66 

2.00 

.85 

2.35 

.70 

2.00 

2.35 

.87% 

4.26 

.62% 

3.40 

.90 

4.50 

.77% 

4.00 

1.40 

1.30 

1.20 

1.10 

1.10 

1.00 

1.05 

1.05 

1.10 

.95 

.90 

1.00 

5.25 

5.00 

5.35 

1.30 

1.20 

1.15 

1.05 

1.10 

1.15 

1.10 

1.02% 

1.15 

1.05 

6.00 

5.25 

1.10 

.92% 

.85 

.97% 

.95 

1.00 

.90 

.95 

6.50 
5.10 

4.50 

5.25 

5.00 

4.70 

4.50 

4.90 

5.00 

West  Coast 
Low  High 


1.12 


1.20 


1.16 

6.40 


3.50  . 

3.60 

PUMPKIN 

Fancy,  No.  2 . 

nominal 

.80 

No.  2%  . 

. . 95 

.97% 

nominal 

.92% 

No.  10  . 

.  3.00 

3.15 

nominal 

3.10 

SAUER  KRAUT 

Fancy  No.  2 . 

. 75 

.70  . 

.70 

.75 

.70  . 

.66 

.70 

No.  2%  . 

.82% 

.80  . 

.85 

.90 

3.00  . 

No.  10  . 

.  2.75 

2.85 

2.65  2.75 

2.65 

2.75 

SPINACH  . 

No.  2  . 

.  1.00 

1.06 

.96  . 

1.12% 

1.17% 

No.  2%  . 

.  1.26 

1.40 

1.26  . 

1.36 

1.45 

1.05  1.20 

1.10 

No.  10  . 

.  4.75 

5.25 

4.60  . 

4.50 

4.76 
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Eastern 

Central 

West  Coast 

SUCCOTASH 

Low  High 

Low  High 

Low 

High 

Std.  No.  2,  Gr.  Corn,  Dr.  Limas. 

.85  .85 

Std.  No.  2,  Gr.  Corn,  Fr.  Limas. 

.90  1.10 

’Triple  No.  2 . - 

SWEET  POTATOES 

.80  .95 

No.  2%  .'. . .' . . 

No.  3,  Squat  Vac . 

No.  10  . . 

.  6.00 

Fey.,  No.  2  Syrup  Pack . . 

No.  2%  . . 

No.  10  . 

TOMATOES 

Solid  Pack 

Fancy,  No.  2 . . . 

nominal 

nominal 

1.15 

No.  2%  . 

nominal 

nominal 

1.50 

1.55 

No.  10  . 

nominal 

4.75 

5.25 

£x.  Std.,  No.  1 . 

.50  .55 

nominal 

No.  2  . 

.85  .90 

.85  .90 

No.  2%  . 

1.22Vi  1.25 

1.20  . 

No.  lb  . 

3.85  4.00 

3.75  . 

With  puree 

Std.,  No.  1 . 

.4714.  .60 

.50  . 

.70 

No.  2  . 

.80  . 

.80  . 

.80 

No.  2%  . 

1.10  1.15 

1.05  . 

1.05 

No.  lb  . 

3.40  3.50 

3.50  . 

3.50 

TOMATO  PUREE 

Std.,  No.  1,  Who.  St.  1.04 . 

.45  .50 

.42%  .45 

No.  10  . 

3.25  . 

3.00  3.26 

3.50 

3.65 

Std.,  No.  1,  Trim  1.036 . 

.42%  . 

.40  .42% 

.65 

3.35 

No.  10  . 

3.00  . 

2.75  3.00 

3.25 

TOMATO  JUICE 

No.  211  Cyl.  (12  oz.) . 

Nn  .300  (1314  07..) . 

.60  .62% 
.67%  . 

.62% 

No.  2  (18  oz7) . .' . 

No.  303  Cyl.  (20  oz.) . 

.70  . 

.72% 

No.  2  Cyl.  (24  oz.) . 

No.  3  Cvl.  (46  oz.) 

.75  .85 

1.55  1.60 

.70  . 

.70 

No.  10  .'. . .'. . . . 

3.00  3.35 

nominal 

2.75 

2.85 

TURNIP  GREENS 

No.  2  . 

. 86 

.75  . 

No.  2%  . 

.  1.25 

No.  lb  . 

.  4.00 

3.50  . 

Canned  Fruits 


CANNED  FRUITS— Continued 


Eastern  Central 

Low  High  Low  High 

PEACHES 

y.  C..  Fey.,  No.  2V^ . 

Choice,  No.  2% .  . 

Std.,  No.  2V^ . 

Fey.,  No.  10 .  . 

Choice,  No.  10 .  . 

Std.,  No.  10 . 

S.  P.  Pie,  No.  10 .  . 

Water,  No.  10 .  . 


West  Coast 
Low  High 


2.05  . 

1.95  2.00 

1.65  1.85 

6.80  . 

6.00  6.75 

6.50  6.00 

6.50  6.76 

4.60  . 


PEARS 

Keifer,  Std.,  No.  2% . 

No.  10  . 

Choice,  No.  2V& . 

No.  10  . 

Bartlett,  Fancy,  No.  2^4. 

Choice,  No.  2^^ . 

Std.,  No.  2% . 

Fey.,  No.  10 . 

Choice,  No.  10 . 

Std.,  No.  10 . 

No.  10,  Water  . 

No.  10  Pie,  S.  P . 


2.25  2.40 

2.00  2.30 

1.80  2.00 

7.50  7.90 

6.90  7.50 

6.30  6.50 

.  6.00 


F.  O.  B.  Honolulu 

PINEAPPLE  Cuban  Mexican  Crushed  Sliced 

Fancy  No.  1  Flat .  .  .85 

No.  211  Cyl .  .  .871/2  .90 

No.  2  Tall .  .  1.50  1.52*/. 

No.  2%  .  .  1.70  1.70 

No.  10  in  Juice .  .  6.60  6.10 

No.  10  in  Syrup .  .  6.00  6.00 


PINEAPPLE  JUICE 

Bufltet  . 

No.  211  . 

No.  2  . 

No.  2%  . 

46  oz . 

No.  10  . 

RASPBERRIES 


Black,  Water,  No.  2 . 

No.  10  . 

Red,  Water,  No.  2 . 

No.  10  .  9.00 

Black,  Syrup,  No.  2 . 

Red,  Syrup,  No.  2 .  2.00 


F.  O.  B.  Honolulu 

. 621/j 

. 721/2 

.  1.07’/. 

.  1.521/. 

.  2.47  i/j 

.  6.00 


1.65 


1.65 


.  .  .  2.05 

2.15  .  .  2.25 


APPLES 

No.  10,  water . 

No.  10,  standard  heavy  pack . 

No.  10,  fancy  heavy  pack .  5.00 

APPLE  SAUCE 

No.  2  Fancy . 85  . 

No.  10  .  4.25  4.75 


No.  2  Std . 

No.  10  . 

APRICOTS 

No.  2%,  Fancy — 
No.  2%,  Choice.... 

No.  2%,  Std . 

No.  10,  Fancy . 

No.  10,  Choice . 

No.  10  Std . 

BLACKBERRIES 

Std.,  No.  2 . 

No.  3  . . 

No.  10,  water..., 

BLUEBERRIES 


No.  2  .  1.75  1.90 

No.  10  .  8.50  10.00 

CHERRIES 

Red  Sour  Pitted,  No.  2 .  1.60  1.90 

Red  Sour,  Pitted,  No.  10 .  8.00  9.00 


R.  A.  Fey.,  No.  2%. 
Choice,  No.  2i^. 

Std.,  No.  2% . 

Fey.,  No.  10 . 

Choice,  No.  10 . . 

Std.,  No.  10 . 


FRUITS  FOR  SALAD 

Fey.,  No.  2V4 . 

No.  10  . 

GRAPEFRUIT  SECTIONS 

8  oz.  . 

No.  2  . 

No.  6  . 

GRAPEFRUIT  JUICE 

No.  2  . 

No.  3  Cyl.  (46  oz.) . 

GOOSEBERRIES 

Std.,  No.  2 . 

No.  10  . 


Florida  Texas 


.65 

1.15 

1.20 

1.00 

2.76 

3.10 

2.60 

2.76 

.67% 

.75 

.60 

1.60 

1.70 

1.35 

. •• 

2.90  3.00 


3.50  3.76 


LOBSTER 


Canned  Fish 


Flats,  1  lb.. 

%  lb . 

V4  lb . 


nominal 

3.25 

1.90  . 


OYSTERS 


Std.,  4  oz. 


2.00 

2.10 

5  oz . 

8  oz . 

1.85 

1.96 

10  oz . 

1.56 

1.60 

Selects,  6  oz . 

6.75 

5.75 

7.00 

SALMON 

1.25 

Red  Alaskas,  Tall,  No.  1 . 

Flat,  No.  % . 

Cohoes,  Tall,  No.  1 . 

6.00 

Flat,  No.  1 . 

6.50 

No.  %  . 

Pink,  Tall,  No.  1 . 

Flat,  No.  % . 

Sockeye,  Flat,  No.  1 . 

No.  %  . 

Chums,  Tall,  No.  1 . 

Medium,  Red,  No.  1  Tall. 


Southern  Northwest  Selects 


1.16 

1.20 

2.30 

2.40 


1.20 

1.35 

2.40 

2.70 


1.15 

1.50 


1.25 

1.65 


2.50  2.75 

2.40  2.60 

2.30  2.45 

9.00  9.60 

8.50  9.25 

7.75  8.25 


2.60  2.70 

8.75  9.25 


SHRIMP 

No.  1,  Small.... 
No.  1,  Medium 
No.  1,  Large.... 


SARDINES  (Domestic)  Per  Case 


V4  Oil,  Key . 

Vi  Oil,  Keyless .  3.75  . 

V4  Oil,  Tomato,  Carton . 

14  Oil,  Key  Carton .  4.00  4.25 

%  Mustard,  Keyless .  3.00  . 

Calif.  Oval  No.  1,  24’s . 


Calif.  Oval  No.  1,  48’s. 


Southern 

nominal 

nominal 

nominal 


3.75  4.10 


1.26  1.85 

6.00  6.00 


TUNA  FISH,  Per  Case 

Fey.,  Yel.,  Is,  24’s . 

Fey.,  Yel.,  Is,  48’s . 

%s  . 

y4S  . 

Light  Meat,  Is . 

. 

V*s  . 


11.60  13.50 

6.25  7.00 

4.16  4.60 

10.60  11.00 

6.75  6.10 

3.60  4.10 
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WANTED  and  FOR  SALE 


YOUR  OPPORTUNITY 


WftHAMPEffs? 


FOR  TOMATO  PICKING 


In  the  numerous  changes  being  made  in  the  canning  factories 
throughout  the  country  there  is  probably  just  the  machine, 
supply  or  entire  factory,  that  you  want.  Now’s  the  time  to 
pick  up  needed  used  machinery  at  a  price,  or  turn  idle  holdings 
into  cash.  Make  your  olfer  or  list  your  needs  on  this  page  to 
accomplish  your  objective  quickly  at  very  little  cost.  The  rates — 
straight  reading,  no  display:  One  to  three  times,  per  line  40 
cents,  four  or  more  times,  per  line  30  cents,  minimum  charge 
per  ad,  $1.00.  Count  eight  average  words  to  the  line.  Count 
initials,  numbers,  etc.,  as  words:  Short  line  counts  as  full  line. 
Use  a  box  number  instead  of  your  name  if  you  like.  The 
Canning  Trade,  20  S.  Gay  Street,  Baltimore,  Maryland. 


HAND 

MADE 

or 

MACHINE 

MADE 


FIVE 

TYPES 

at 

REASONABLE 

PRICES 


RIVERSIDE  MANUFACTURING  CO..  Murfreesboro.  .N.  C. 


FOR  SALE— MACHINERY 


CONSOLIDATED  OFFERS:  Copper  and  Aluminum  Cooking 
Kettles;  Retorts;  Can  and  Bottle  Labelers;  Glass  Lined  Tanks; 
Pumps;  Vacuum  Pans,  etc.  A-1  condition.  Quick  delivery.  We 
buy  and  sell  from  a  single  item  to  a  complete  plant.  Consolidated 
Products  Co.,  Inc.,  18-20  Park  Row,  New  York  City. 


FOR  SALE — Three  sets  1000  gallon  Kookmore  Coils  and 
Steam  Traps.  These  coils  and  traps  have  been  inspected  and 
tested  by  one  of  the  oldest  manufacturers  in  the  country  and 
guaranteed  in  A-1  condition.  A.  K.  Robins  &  Co.,  Inc.,  Balti¬ 
more,  Md. 


Patented 


MORRAL  CORN  HUSKER 
Either  Single  or  Double 

MORRAL  CORN  CUTTER 
Elither  Single  or  Double  Cut 

MORRAL  COMBINATION 
CORN  CUTTER 
for  Whole  Grain  or  Cream  Style  Corn 

MORRAL  LABELING  MACHINE 
and  other  machinery 


IVrile  for  Catalogue  and  further  particulars 


MORRAL  BROTHERS,  Mortal,  Ohio 


FOR  SALE — 70  good  used  Coons-Mabbett  Apple  Peelers.  J. 
A.  Prather,  Martinsburg,  W.  Va.,  Route  4. 


FOR  SALE — Farquhar  Cider  Press  No.  5.  Takes  18  in.  ram, 
62  in.  racks,  good  condition.  Price  $1200  F.O.B.  Frankfort. 
Crystal  Canning  Co.,  Frankfort,  Mich. 


WANTED  —  MACHINERY 


WANTED  FOR  USER — Retorts,  Stainless  Steel,  Monel,  Cop¬ 
per  or  Aluminum  Kettle  and  Vacuum  Pan;  Labeling  Machine; 
Filter  Press.  No  dealers.  Box  A-2551,  The  Canning  Trade. 


WANTED — Good  used  Hansen  Hand  Pack  Tomato  Filler. 
Address  Box  A-2553,  The  Canning  Trade. 


FOR  SALE— FACTORIES 


FOR  SALE — Complete  tomato  cannery  including  all  neces- 
iary  buildings  located  in  best  section  of  Pennsylvania.  No 
easonable  offer  refused.  For  details  address  Box  A-2538, 
The  Canning  Trade. 


WANTED  — CANNED  FOODS 


WANTED — Salvaged  Canned  Foods.  Will  pay  cash  for 
usty,  buckled  or  close  outs  of  all  kinds  of  canned  foods  in  any 
luantity.  Address  Box  A-2552,  The  Canning  Trade. 


For  speed,  neatness  and  trouble  free  operation 

KYLER  LABELERS  and  BOXERS 

**They  have  everything  with  half  the  parts" 

WESTMINSTER  MACHINE  WORKS 
Westminster,  Maryland 


THE  BOOK  YOU  NEED  ! ! 

Complete  Course  in  Canning.” 

New  6th  Edition 

Published  by  THE  CANNING  TRADE 


To  assist  you — 

Readers  will  find  the  Where  to  Buy 
Section  helpful  in  locating  firms  to 
supply  specific  needs. 

Consult  these  advertisers. 
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You  PAY  LESS  for  what 
Langsenkamp  Gives 


O  It  is  easy  to  buy  production  units  at  a  lower  price.  Making  the 
difference  between  lower  priced  equipment  and  the  cost  of  Langsen¬ 
kamp  units  a  worthwhile  saving,  is  entirely  different.  A  few  dollars 
or  even  a  few  hundred  dollars  saved  in  the  first  cost  of  a  production 
unit  can  mean  nothing,  or  it  can  become  a  constant  source  of  loss,  if 
the  lower  priced  unit  does  not  give  equal  performance  and  equal 


service. 


I .  Langsenkamp  Equipment  im¬ 
proves  quality  of  the  finished  pro¬ 
duct.  2.  It  produces  in  greater  vol¬ 
ume.  3  It  reduces  the  direct  cost  of  production — saves  time, 
labor,  power,  or  all  three.  4.  Its  maintenance  is  less. 
3.  It  has  a  longer  life  of  service. — Langsenkamp  Finishers 
are  examples  of  true  low-cost  equipment.  Paddle  types. 
Brush  type.  Both  modern  sanitary  construction. 


F.  H.  LANGSENKAMP  COMPANY 


Smile  Awhile 

There  is  a  saving  grace  in  a  sense  of  humor 
Contributions  Welcomed 


THE  YOUNG  FOLKS? 

First  Old  Timer  (in  a  thin,  piping  voice) :  Say,  Lem,  ye 
reckon  thar’s  as  much  spoonin’  going  on  as  thar  used  to  be? 

Second  Old  Timer:  No,  Henry,  don’t  seem  to  be. 

First  Old  Timer  (after  a  thoughtful  pause):  Don’t  quite 
agree  with  ye  thar.  I  cal’clate  thar’s  just  as  much  of  it  goin’ 
on,  but  I  ’spect  it’s  a  different  crowd  what’s  doin’  it. 

He:  Where  can  I  get  hold  of  you? 

She:  I  don’t  know.  I’m  awful  ticklish. 

.  .  .  The  preacher  finished  his  sermon  with  “All  liquor  should 
be  thrown  in  the  river,”  and  the  choir  sang,  “Shall  We  Gather 
at  the  River?” 

They’re  picking  up  the  pieces 
With  a  dustpan  and  a  rake. 

Because  he  grabbed  a  silken  knee 

When  he  should  have  grabbed  the  brake. 

HANDING  IT  BACK 

A  taxi  driver  recently  got  the  worst  of  a  wordy  bout. 

An  old  man  with  a  wheelbarrow  wouldn’t  get  out  of  the 
way,  and  the  taxi-man  shouted:  “You  ought  to  be  wheeling  a 
pram !” 

“And  you  ought  to  be  in  it,”  replied  the  old  man.” 


••Efficiency  in  the  Canning  Plant”  INDIANAPOLIS,  INDIANA 


“The  world  will  forgive  one  for  being  blue;  sometimes  for¬ 
gives  one  for  being  green,  but  never  forgives  one  for  b^ing 
yellow.” 

PUT  CLUE  AND  CLUE  TOGETHER 

The  police  had  photos  of  the  escaped  convict  in  six  different 
positions,  and  sent  all  the  poses  out  across  the  nation  to  various 
police  chiefs.  Two  weeks  later,  came  a  wire  from  a  constable 
in  Iowa.  It  read: 

“Received  the  pictures  of  the  criminals.  Stop,  Have  cap¬ 
tured  five  of  them  and  am  on  trail  of  the  sixth!” 

THE  BEST  PLACE 

The  old  Dutchman  and  his  wife  were  given  to  furious  quar¬ 
reling.  One  day  after  a  vicious  stand-to,  she  cried: 

“Ach,  how  I  wish  I  was  in  Heaven!” 

“So,  dere  you  go  again,”  he  bellowed.  “Always  picking  out 
the  best  place  for  yourself!” 

SURE  WOULD 

Girl  Driver — Didn’t  you  see  me  put  out  my  hand? 

Man — No,  I  didn’t,  mam. 

Girl — Well,  if  it  had  been  my  leg  you’d  have  seen  it. 

DOWN  WHERE  THE  VEST  BEGINS 

Down  where  the  belt  clasps  a  little  stronger, 

Down  where  the  pants  should  be  a  little  longer. 

That’s  where  the  vest  begins: 

Down  where  you  wish  you  were  a  little  slighter. 

Where  the  shirt  that  shows  a  little  whiter. 

Where  each  day  the  buttons  grow  a  little  tighter. 

That’s  where  the  vest  begins. 

Down  where  the  pains  are  in  the  making. 

And  each  heavy  meal  will  soon  start  it  aching. 

That’s  where  the  vest  begins. 

Where  each  added  pound  is  the  cause  of  sighing. 

When  you  know  in  your  heart  that  the  scales  aren’t  lying. 
And  you  just  have  to  guess  when  your  shoes  need  tying. 
That’s  where  the  vest  begins. 
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WHERE  TO  BUY 


The  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 


Consult  the  advertisements  for  details. 


GENERAL  FACTORY  EQUIPMENT 


AGENTS  for  Machinery  Mfrs. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


BASKETS,  Wire,  Scalding,  Pickling,  etc. 

BELTING,  Leather. 

BLANCHERS.  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOXES  (Metal),  Lug.  Field. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

BOXING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
New-Way  Canning  Machines  Co.,  Hanover,  Pa. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Machine  Works,  Westminster,  Md. 

BOX  (Corrugated)  SEALING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
New-Way  Canning  Machines  Co.,  Hanover,  Pa. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


BUCKETS,  PAILS  AND  PANS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CAN  WASHING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Fcod  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CAPPING  MACHINES,  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Biltimore,  Md. 

CHAIN  ADJUSTERS. 

F.  Hamachek  Machine  Co.,  Kewaunee,  Wis. 


CLEANING  AND  GRADING  MCHY.,  Fruits. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 


CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


COILS,  Cooking. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
ood  Machinery  Corporation,  Hoopeston,  Ill. 
F .  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CONVEYORS  AND  CARRIERS. 

'hisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
ood  Machinery  Corporation,  Hoopeston,  Ill. 
a  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

"i.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CONVEYOR  BELTS,  Cloth.  Rubber,  Wire. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
a  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CONVEYORS,  Hydraulic. 

hisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
icott  Viner  Co.,  Columbus,  Ohio. 


COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  I. 
Chisholm-Ryder  Co.,  Niag[ara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COOLERS,  Continuous. 

Chisholm-Ryder  Co.,  Niagjara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRANES  AND  HOISTS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


SEWAGE  DISPOSAL  SYSTEMS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


SIEVES  AND  SCREENS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SPEED  REGULATORS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  Nt  Y. 
A.  K.  R<^ins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 


CRATES,  Iron  Process. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CUTTERS  OR  CHOPPERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

ENSILAGE  STACKERS. 

Frank  Hamachek  Machine  Co.,  Kewaunee,  Wis. 


SYRUPERS  AND  BRINERS. 

Ayars  Machine  Co.,  Salem,  N  J 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  ID 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


TANKS,  Metal,  Glass  Lined,  Wood. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FACTORY  TRUCKS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FILLING  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FLOORS. 

KETTLES,  Plain  or  Jacketed. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KETTLES.  Process,  Retorts. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niag[ara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


VACUUM  PANS. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

WASHERS,  Fruit,  Vegetable. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md 
Sinclair-Scott  Co,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


BEET  CANNING  MACHINERY 


Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 


CAN  MAKERS'  MACHINERY 


Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 


CORN  CANNING  MACHINERY 


KNIVES,  MisceUaneous. 

Chisholm-Ryder  Co.,  Niag[ara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  ID. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co,  Baltimore,  Md. 


LABELING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Morral  Bros.,  Morral,  Ohio. 

New-Way  Canning  Machines  Co.,  Hanover,  Pa. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Machine  Works,  Westminster,  Md. 


MIXERS 

Chisholm-Ryder  Co.,  Niag[ara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

POWER  PLANT  EQUIPMENT. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CORN  CUTTERS. 

Chisholm-Ryder  Co.,  Niag[ara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
Morral  Bros.,  MoiT2tl,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


CORN  HUSKERS  AND  SILKERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  TRIMMERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
Morral  Bros.,  Morral,  Ohio. 

Sinclair  Scott  Co.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 
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WHERE  TO  BUY  — Continued 


CORN  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  I. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


FISH  CANNING  MACHINERY 


Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


FRUIT  CANNING  MACHINERY 


Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


KRAUT  MACHINERY 


Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


MILK  CANNING  MACHINERY 


Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 


PEA  CANNERS'  MACHINERY 


BLANCHERS. 

Ayars  Machine  Co.,  Salem,  N.  I. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CLEANERS. 

Chisholm-Ryder  Co.,  Niag[ara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

GRADERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  111. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 


HOLLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Machine  Co.,  Kewaunee,  Wis. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

PICKING  TABLES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

WASHERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 


PINEAPPLE  MACHINERY 


Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


PRESERVERS'  MACHINERY 


Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


STRING  BEAN  MACHINERY 


BLANCHERS 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CUTTERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


GRADERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


PICKING  TABLES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


SNIPPERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


TOMATO  CANNING  MACHINERY 


EXHAUSTERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y.  . 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co,  Inc.,  Baltimore,  Md. 


PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  111. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


SCALDERS. 

Ayars  Machine  Co.,  Salem,  N.  I. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  111. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagjara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


TOMATO  PRODUCTS  &  JUICE  MACHINERY 


COOKING  COILS  ior  Kettles  and  Tanks. 

Chisholm-Ryder  Co.,  Niag[ara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  111. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


lUICE  EXTRACTORS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  111. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


JUICE  HEATERS. 

Chisholm-Ryder  Co.,  Niag[ara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


KETTLES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


PULPERS  AND  FINISHERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


GENERAL  FACTORY  SUPPLIES 

ADHESIVES. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

BASKETS  (Wood),  Picking. 

Riverside  Manufacturing  Co.,  Murfreesboro,  N.  C. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

BOXES,  Corrugated  or  Solid  Fibre. 

Eastern  Box  Company,  Baltimore,  Md. 

CANS,  Tin,  All  Kinds. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Baltimore,  Md. 

Heekin  Can  Co.,  Cincinnati,  Ohio. 

National  Can  Co.,  Inc.,  New  York-Baltimore. 

CAN  SEALING  COMPOUND. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

CLEANING  COMPOUNDS,  Cleansers. 
FERTILIZER. 

INSECTICIDES,  Dusts,  Sprays. 

INSURANCE,  Canners. 

Canners'  Exchange,  Lansing  B.  Warner,  Chicago. 

LABELS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

R.  J.  Kittredge  &  Co.,  Chicago,  Ill. 

Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

LABORATORIES,  ior  Analyses  of  Goods,  Etc. 

National  Canners  Assn.,  Washington,  D.  C. 

PASTE,  CANNERS'. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

F.  H.  Langsenkamp  &  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SALT. 

Scientific  Tablet  Co.,  St.  Louis,  Mo. 

SALT  DISPENSERS. 

Scientific  Tablet  Co.,  St.  Louis,  Mo. 

SEASONINGS. 

SEEDS,  Canners',  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Northrup,  King  &  Co.,  Minneapolis,  Minn. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 


SEEDS,  PEA  AND  BEAN. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 
Northrup,  King  &  Co.,  Minneapolis,  Minn. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

SEED.  TOMATO. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Northrup,  King  &  Co.,  Minneapolis,  Minn. 

SEED  TREATMENT. 

SUGAR,  DEXTROSE. 

Corn  Products  Sales  Co.,  New  York,  N.  Y. 

TIN  PLATE. 

WAREHOUSING  AND  FINANCING. 

The  Terminal  Warehouse  Co.,  Baltimore. 
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Maximum  Protection 

at 

Minimum  Cost 

against  losses  by 


ROBINS  Continuous 

SPINACH  BLANCHER 


FIRE  .  LIGHTNING  •  WINDSTORM 
EXPLOSION  .  PREVENTED  PRODUCTION 
RIOT  and  CIVIL  COMMOTION 
VANDALISM  and  MALICIOUS  MISCHIEF 
AIRCRAFT  and  VEHICLE  DAMAGE 


"Open  "top"  continuous  blancher  that 
assures  more  of  the  natural  color  ia. 
spinach  and  greens  after  blanching. 
No  waste;  no  bruising  or  tearing  of  the 
product.  All  steel,  welded  construction. 
Thoroughly  practical  and  will  give  years 
of  service. 


LANSING  B.  WARNER,  Incorporated 
222  North  Bank  Drive,  CHICAGO 


A.  K.  ROBINS  &  CO.,  INC. 

Caterers  to  Canners 

BALTIMORE,  -  -  MARYLAND 


cfico 

DOING  OUR  BEST  WITH 
A  TOUGH  JOB 

It  is  not  easy  to  practically  double  production 
and  maintain  quality — but  CRCO  is  doing  it 
today. 

Without  relaxing  the  search  for  better,  more 
economical  methods  of  processing,  CRCO  en¬ 
gineers  are  now  completing  the  busiest  year 
in  the  history  of  this  company — ever  main¬ 
taining  their  standard  of  ^^The  Best  of  Every¬ 
thing  For  The  Canner.” 

Chisholm'HifilerUo. 

NIAGARA  FALLS,  N.  Y. 

Branch  Offices  and  Warehonses:  COI<UMBUS,  WIS. ;  CHICAGO,  ILL. 
CRCO  Repreaentalivea 

JAS.  Q.  LEAVITT  &  CD.,  OGDEN,  UTAH,  and  SEATTLE,  WASH. 

W.  D.  CHISHOLM,  NIAGABA  FALLS.  CANADA 
A.  K.  ROBINS  &  CO..  Inc..  BALTIMORE.  MD. 

LENFESTEY  SUPPLY  CO.,  TAMPA,  FLA.  156 
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These  trial  rows  show  what  breeding  can  do  to  overcome  the  menace  of  plant  diseases 

ASGROW  SEEDS 

BRED  to  give  the  canner  what  he  needs 

Associated  Seed  Growers,  Inc. 

Main  Office:  New  Haven,  Conn. 

Atlanta  •  Cambridge,  N.Y.  •  Indianapolis  •  Los  Angeles 
Memphis  •  Milford,  Conn.  •  Salinas  •  San  Antonio 


